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1 Credentials 

1.1 I am an economist with specialist experience in economic development and analysis over 

the past 20 years.  I am Chairman of Volterra Consulting and Chief Economic Adviser at 

the Greater London Authority. 

1.2 I also lead GLA Economics, which advises the GLA, Transport for London and the 

London Development Agency on economic matters.  I am responsible for analysis and 

forecasts of the London economy and its constituent parts as well as for advice on the 

economic impact of mayoral policies.  

1.3 GLA Economics has prepared reports on a number of sectors of the London economy, 

including regular updates on the creative industries.  

1.4 I advise on major projects.  In particular, I was responsible for developing the economic 

case for Crossrail and the significant changes to evaluation techniques which this 

required.  I developed innovative techniques to support the case for the Thames 

Gateway Bridge at Gallions Reach and more recently I led a team looking at the 

integrated needs of the Thames Estuary.  This includes the consideration of aviation 

capacity needs and the feasibility of new airport capacity in the Estuary.   

1.5 I prepared advice and a witness statement for the judicial review of the proposal to 

expand Heathrow with a third runway.  I also acted for Hertfordshire and Essex County 

Councils on the case against a second runway at Stansted, a proposal which was 

subsequently withdrawn. 

1.6 I prepare the employment forecasts which underlie the London Plan and have given 

evidence in their support at successive Examinations in Public into the London Plan.  I 

have an ongoing responsibility to ensure that the case for investment in London is made.   

1.7 I have been responsible for advising a number of clients on the economic case for 

developments in a number of sectors including industrial plants and leisure facilities as 

well as office and housing developments. 
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1.8 I founded my previous consultancy, Business Strategies Ltd, in 1988 which developed 

methods of localised economic forecasting and impact analysis which are widely used by 

local authorities. 

1.9 I took my first degree at the University of Oxford in 1974 and subsequently took the 

MPhil in Economics at the University of Oxford in 1976.  Prior to entering consultancy, 

I taught at the University. 

2 Introduction 

2.1 This statement looks at the role of Project Pinewood in creating conditions for the future 

success of the UK screen industry.  It starts by setting the context of the wider creative 

industries and their relationship with cultural and screen based activity.  Against this 

backdrop, this statement reviews the economic, cultural and social importance of screen 

industries to the UK economy, and how the extension of Pinewood Studio‟s existing 

facilities will contribute to this. 

 

2.2 I take both a quantitative and qualitative view of the contribution that Project Pinewood 

will be able to make.  In quantitative terms, I produce an estimate of the value of the 

output directly associated with the project.  This is a significant sum of more than £1bn 

over the next thirty years.  However, it is not just a case of simple quantification.  The 

qualitative impact of Project Pinewood is to facilitate and make possible the continued 

success of the UK‟s screen industries which is a key part of the UK‟s creative industries.  

The creative industries are a key component in the growth prospects for the UK‟s 

economy and hence this investment is of national significance.   

 

2.3 Project Pinewood is a mixed use development focussed on the production of screen based 

media and the creation of up to 1400 residential units to provide a living and working 

community for the creative industries.  The production of screen media will be facilitated 

by a range of streetscapes which represent the architectural styles of a variety of 

international cities as well as open locations for use by screen productions.   
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2.4 This innovative investment will enable Pinewood Studios to maintain and enhance its 

world leading position in the screen industries and the creative sector.  I start by 

reviewing the importance of this industry before turning to the particular contribution 

that Project Pinewood will make and the benefits it will bring to the UK economy.  

3 The Creative and the Screen Industries  

3.1 The UK is an international leader in the creative industries.  Cutting across many of these 

industries (including computer design; advertising; film, video and photography; design; 

digital and entertainment media; and, TV and radio), the screen-based industries employ 

hundreds of thousands of people and generate significant economic, cultural and social 

value. 

 

3.2 Heavily comprised of small and medium sized companies, the creative industries are a 

flagship for UK entrepreneurialism and innovation.  Technological change is rapidly 

sparking the development of new products and more cost-effective routes to markets.  

Society too is changing in parallel; the screen-based industries will play an ever increasing 

part in our work and social lives.   

 

4 Defining the creative, cultural and screen industries 

 

4.1 The standard definition of the creative industries captures a vast range of activities, from 

computer game design to architecture.  Not all of these are standard categories and 

moreover have been changed in the last few years.  This means that consistent measures 

are not currently available.  However, the 13 individual industries all "have their origin in 

individual creativity, skill and talent” and “have a potential for job and wealth creation 

through the generation and exploitation of intellectual property."1  

 

4.2 Whilst not without controversy2, the 13 sectors are typically understood to include:  

                                                 
1 CDH/23 Creative Industries Mapping Document, DCMS (2001) 
2
 See, for example, Theodor W. Adorno. "Cultural Criticism and Society," in Prisms. Tr. Samuel and Shierry Weber. 

MIT Press (1997) 

http://mitpress.mit.edu/catalog/item/default.asp?ttype=2&tid=5225
http://mitpress.mit.edu/catalog/item/default.asp?ttype=2&tid=5225
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 advertising   architecture  

 art and antiques   computer games  

 crafts   design  

 designer fashion   film and video  

 music   performing arts  

 publishing   software  

 TV and radio  

 

4.3 Some scholars (e.g. Garnham, 20053) have argued for a distinction between the „creative‟ 

and „cultural‟ industries, often emphasising the role of information technologies in the 

former and the role of non-economic factors in the latter.   

 

4.4 The screen based industries sit across this distinction, producing content of cultural and 

wider economic value.  They not only commercialise cultural values in and of themselves, 

but “add to our knowledge, stimulate our emotions and enrich our lives.”4  Increasingly 

driven by advancing digital technologies, the screen industries are also a source of 

innovation and economic growth, spurring new products and markets.  

 

5 The economic value of the creative industries 

5.1 In recent years, the creative industries have been a particularly important source of 

economic growth for the UK.  In 2007 the Work Foundation showed that the UK 

creative industries‟ economic contribution was comparable with the financial sector, 

accounting for 7.3% of the economy and growing at 5% per year (twice the rate of the 

rest of the economy).5  Latest data, prepared on a new basis and excluding crafts, show 

that the creative industries contributed 5.6% of the UK‟s Gross Value Added in 2008 

                                                 
3 Nicholas Garnham, „From Cultural to Creative Industries; An analysis of the implications of the 

“creative industries” approach to arts and media policy making in the United Kingdom‟ International Journal of Cultural 
Policy, Vol. 11, No. 1, 2005 
4 CDH/8 Work Foundation, (2007) „Staying ahead: the economic performance of the UK‟s creative industries‟ p19 
5 CDH/8 Work Foundation, (2007) „Staying ahead: the economic performance of the UK‟s creative industries‟ p6 
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and exports of services by the creative industries totalled £17.3 billion in 2008 (4.1% of 

all exports of goods and services).6 

 

5.2 The creative industries are set to be a major source of economic growth for the UK over 

the next few years.  In 2009 NESTA7 estimated that the UK‟s creative industries would 

grow by more than four per cent each year over the next five years: “The creative and digital 

content industries will be a vital future source of economic growth, covering a wide range of economic 

activities, including film, videogames, fashion design, and music. Their total contribution to UK Gross 

Value Added (GVA) in 2007 was £57 billion. NESTA‟s own forecast is that a 4 per cent annual 

growth rate can be achieved with effective government support, boosting creative GVA to £85 billion by 

2013, and creating 150,000 new jobs.”8  Such growth will not happen without both support 

and investment. 

 

5.3 Creative industries are closely correlated with high levels of entrepreneurialism, a key 

driver behind the rapidity of growth.  There were an estimated 182,100 businesses in the 

creative industries on the Inter-Departmental Business Register (IDBR) in 2010, 

representing 8.7% of all companies on the IDBR.  In particular, two of the most 

important creative industries – Music and Performing Arts and Film, Video and 

Photography - are driven largely by small enterprises and people who are self-employed9. 

 

5.4 A culture of entrepreneurialism is a key requirement for growth in the economy as its 

global structure changes and it will be essential to take advantage of the opportunities 

that emerge if the UK is to remain a highly developed and prosperous nation.   

 

5.5 As the UK economy continues to emerge out of recession, the creative industries have 

been identified as a critical source of UK growth and recovery.  Shortly after forming a 

                                                 
6 DCMS „Creative Industries Economic Estimates (Experimental Statistics)‟  Full Statistical Release, 9 December 
2010  
7 NESTA is the National Endowment for Science, Technology and the Arts.  It was founded to support and 
catalyse innovation in all its forms. 
8 NESTA (2009) „Demanding Growth: Why the UK needs a recovery plan based on growth and innovation‟ p13 

http://www.nesta.org.uk/library/documents/PP%2001%20-%20Demanding%20Growth%20print.pdf 
9 DCMS „Creative Industries Economic Estimates (Experimental Statistics)‟  Full Statistical Release, 9 December 
2010 

http://www.nesta.org.uk/library/documents/PP%2001%20-%20Demanding%20Growth%20print.pdf
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new government in May 2010, Prime Minister David Cameron highlighted the role of the 

creative industries in building a stronger, more balanced economy: 

 

5.6 “...government must get out of the way where it is inhibiting enterprise and it‟s got to get active in those 

areas where it is needed... That doesn‟t mean picking winners but it does mean supporting growing 

industries – aerospace, pharmaceuticals, high-value manufacturing, hi-tech engineering, low carbon 

technology. And all the knowledge-based businesses including the creative industries.”10 

 

5.7 The UK is recognised as having international competitive advantage in the creative 

industries.  For example, the OECD estimates that the UK‟s creative industries make up 

a greater share of GDP than in other nations, and UNESCO finds the UK is the world‟s 

biggest exporter of cultural goods.11  People from all over the world watch our films and 

television programmes, listen to our radio programmes wither broadcast or online, play 

our computer games, visit our first class cultural attractions – such as the British 

Museum, National Gallery and West End theatres, and choose to film here in the UK – 

on location or at Pinewood or other studios.  Our history and language also help us to 

punch above our weight on the global stage.  The box-office and critical success of „The 

King‟s Speech‟ – a UK Film Council funded project which has earned 7 BAFTA awards 

and 12 Oscar nominations – is a recent prime example.   

 

5.8 Such success has not been achieved in the absence of serious challenges, however.  The 

global marketplace is increasingly competitive and evolving rapidly.  In particular, digital 

technologies are changing what and how we buy goods and services, communicate, 

search for information, see, listen to, share and enjoy.  UK creative firms have to keep up 

with how these process and product innovations are driving broader social change and 

yet also sparking a virtuous cycle of further invention and market growth.   

 

6 The economic impact of the screen industries 

                                                 
10 David Cameron, „Transforming the British economy: Coalition strategy for economic growth‟ 28th May 2010 

http://www.number10.gov.uk/news/speeches-and-transcripts/2010/05/transforming-the-british-economy-

coalition-strategy-for-economic-growth-51132 
11 See „International measurement of the economic and social importance of culture‟, J Gordon and H Beilby-Orrin, 
2006. www.oecd.org/dataoecd/26/51/37257281.pdf 

http://www.oecd.org/dataoecd/26/51/37257281.pdf
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6.1 The screen-based industries are part of the creative industries.  At their core, they include 

TV, film, commercials and computer games.  However, they are closely related to other 

creative sectors including advertising, radio, music and other content production and 

post-production.  For example, many films and TV programmes – from adaptations of 

Jane Austen novels to JK Rowling‟s Harry Potter – are inspired by books, and vice versa.   

 

6.2 The UK Screen Association (2010) has recently published data on the impact of film, 

commercials and television in the UK.  This focus reflects their membership, which is 

restricted to service companies only (e.g. not equipment manufacturers).  The data 

highlight the large number of small and medium-sized firms in this sector, with 99% 

employing fewer than 250 people and 78% employing fewer than 10.12  In total the UK 

Screen Association identified 1,300 specialised companies, employing more than 25,000 

people with an annual turnover of in excess of £2.2 billion. 

 

6.3 Divided across three main markets - TV (52%), film (18%) and commercials (18%) – the 

sector supports (directly and indirectly) over 50,850 jobs in total.13  In 2008 these 

activities generated £1.6bn in GVA and contributed £262m (excluding VAT) to the 

Exchequer.14  

 

6.4 A report published later in 2010 by Oxford Economics takes a wider look at the UK film 

industry (companies and individuals involved in all film production in the UK and the 

distribution and exhibition of UK-made films) and finds that it accounted for over £4.5 

billion of GDP in 2009. This includes the multiplier effect of additional spending 

generated by the incomes of employees and the purchasing practices of the sector.15  The 

report, „The Economic Impact of the UK Film Industry‟ finds that it also employed 

directly 36,000 people in 2009 and, through UK tourism, trade and merchandise, 

                                                 
12 UK Screen Association, „'The UK Facilities Sector: a key contributor to the film and television industries and to 

the UK's creative economy' (UK Screen Association, 2010) 
http://www.ukscreenassociation.co.uk/news/articles.htm?aId=2558 
13 Ibid. 
14 Ibid. 
15 CDH/40 Oxford Economics, „The Economic Impact of the UK Film Industry‟ (UK Film Council, 2010) 
http://www.ukfilmcouncil.org.uk/media/pdf/j/i/The_Economic_Impact_of_the_UK_Film_Industry_-

_June_2010.pdf 

http://www.ukscreenassociation.co.uk/news/articles.htm?aId=2558
http://www.ukfilmcouncil.org.uk/media/pdf/j/i/The_Economic_Impact_of_the_UK_Film_Industry_-_June_2010.pdf
http://www.ukfilmcouncil.org.uk/media/pdf/j/i/The_Economic_Impact_of_the_UK_Film_Industry_-_June_2010.pdf
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supported a total of 100,000 jobs.16  Gross of tax relief and other fiscal support, Oxford 

Economics calculate the UK film industry contributed over £1.2 billion to the 

Exchequer in 2009.17   

 

6.5 The strength of our creative industries is an important source of competitive advantage 

for the UK.  As the Hon Mr Ed Vaizey MP (Minister for Culture, Communications and 

Creative Industries - jointly with the Department of Business, Innovation and Skills, 

BIS), highlighted recently: “Continued investment in major productions has sustained organisations 

such as Pinewood, Double Negative and Framestore.  It has provided employment for thousands of 

people.  It has sustained a huge amount of technical expertise that is as good as any in the world.  It has 

helped us become [for example] one of the leading centres for visual effects.”18  

 

6.6 Acknowledgement of the economic value of the UK film industry is a major reason 

behind government support of the sector.  Government intervention (primarily tax relief) 

has been an effective enabler of UK film, helping to maintain its quality, cultural and 

economic value.  For many reasons (including the inherent risks around predicting the 

success of content, and inability to pool these risks) the UK film suffers from insufficient 

access to finance.  The Hon Jeremy Hunt MP, Secretary of State for Culture, Media and 

Sport, explained the problem in a recent defence of the Government‟s decision to 

abolish the UK Film Council whilst maintaining fiscal support: “All too often when British 

film-makers want to make anything of scale, they end up selling all the intellectual property rights in 

advance simply to finance production. The result is that when we have a hit, the profits do not go back to 

the film-maker where they could be used to finance the next production. This is what happened with 

Slumdog Millionaire, a creative success for Film4 but a financial success for Fox Searchlight.”19 

 

6.7 Later the Hon Ed Vaizey MP, restated the Government‟s commitment to film tax credit.  

Speaking in November 2010, the Hon Mr Vaizey MP said: “...the key element of support for 

the British film industry is the film tax credit.  Although it has been in place for many years, there have 

                                                 
16 Ibid. 
17 Ibid. 
18 Ed Vaizey, „The Future of the UK Film Industry‟ Ministerial Speech (Monday 29 November 2010) BAFTA 

http://www.culture.gov.uk/news/ministers_speeches/7602.aspx 
19 Jeremy Hunt, „I've cut the UK Film Council so that money goes to the industry‟ (The Observer, Sunday 8 August 
2010) http://www.guardian.co.uk/business/2010/aug/08/film-council-quangos-cuts-jeremy-hunt 

http://www.culture.gov.uk/news/ministers_speeches/7602.aspx
http://www.culture.gov.uk/news/ministers_speeches/7602.aspx
http://www.guardian.co.uk/business/2010/aug/08/film-council-quangos-cuts-jeremy-hunt
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been bumps along the road.  It is only in the last few years that we have got it right, and it is now 

working exceptionally well.   I am conscious that continuity and stability in the tax credit is vital to 

maintain industry confidence.  I want to make it crystal clear today that we intend to maintain the film 

tax credit, which is worth over £100million each year to British Film.”20 

 

6.8 The Government‟s commitment to UK film is also grounded in the view that while 

international exporters (especially the US industry) are a competing force, they also help 

to build and maintain our export market.  Of the seven major inward investment titles of 

2010, six were made in Pinewood Studios, including Pirates of the Caribbean and the 

latest Harry Potter.  In 2010 US Studios spent almost £919 million on the production of 

18 films in the UK.  Such inward investment is one of the main reasons why the 

Coalition Government has agreed to support the industry‟s tax relief and increase Lottery 

funding by £3 million a year.21   

 

6.9 British TV and drama is also increasingly popular overseas, with export sales up by 9% in 

2009 despite the global recession.22  An independent survey for the producers‟ trade 

association, PACT, found that sales of hit UK shows generated a record £1.34bn for the 

UK economy in 2009.23  Although for the second year running most of the growth in 

demand was in Australia and New Zealand, the US remains the most lucrative overall 

export market for British TV.24  Sales include formats as well as programming and ranges 

from Strictly Come Dancing to Spooks. 

 

6.10 “Significant revenues” come from DVD sales and licensing, but there is a growing trend 

towards foreign TV companies buying rights for a show but asking a UK-owned 

company to make a localised version.25  Revenues from this form of international TV 

                                                 
20 Ed Vaizey, „The Future of the UK Film Industry‟ Ministerial Speech (Monday 29 November 2010) BAFTA 

http://www.culture.gov.uk/news/ministers_speeches/7602.aspx 
21 Jeremy Hunt, „I've cut the UK Film Council so that money goes to the industry‟ (The Observer, Sunday 8 August 
2010) http://www.guardian.co.uk/business/2010/aug/08/film-council-quangos-cuts-jeremy-hunt 
22 „UK television exports rise 9% despite global recession‟, Pact (4 October 2010) 

https://www.pact.co.uk/Homepage/Press_releases_results/?ListItemID=357&ListGroupID=1 
23 Ibid. 
24 Ibid. 
25

Mark Sweney, „Export of British television shows overseas rises by 9%‟ The Guardian (4th October 2010) 

http://www.guardian.co.uk/media/2010/oct/04/export-television-shows-rises 

http://www.culture.gov.uk/news/ministers_speeches/7602.aspx
http://www.guardian.co.uk/business/2010/aug/08/film-council-quangos-cuts-jeremy-hunt
https://www.pact.co.uk/Homepage/Press_releases_results/?ListItemID=357&ListGroupID=1
http://www.guardian.co.uk/media/2010/oct/04/export-television-shows-rises
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export rose 124% last year to generate £41m.26  Meanwhile the vast majority of finished 

TV programmes went to Europe, accounting for £256m of the total £549m in sales 

(compared to only £94 million to the USA).27   

 

6.11 Technological development is bringing about new opportunities for the screen industries. 

For example, digital restoration of old cinema is enabling a new market for classic British 

film, facilitated by new online supply and demand chains.  People are also increasingly 

watching TV, film and user-generated content on laptops and i-Pads via YouTube, 

DVDs, and Internet television.  The convergence of these technologies is an important 

trend driving innovation and market growth: “The migration of content across different media 

networks and platforms TV, mobile and the web...offers opportunities to extend services, grow audience 

interaction, target different demographics, and develop completely new service and experience formats.”28  

New platforms such as Smartphones and tablet PCs are opening up markets and 

providing opportunities for (often more mobile) content consumption.   

 

7 Screen and content industries in the ‘new’ global economy 

7.1 The screen industries have a central role in the „new economy‟ where developed and 

developing countries are fast expanding their global connectivity and changing what and 

how they consume information, news, entertainment and other content (e.g. licensing of 

intellectual property rights/copyright).   

 

7.2 The Technology Strategy Board – a business-led non-governmental organisation funded 

by BIS to promote innovation through technology – notes the complementary 

relationship between the creative industries and other areas of innovation and market 

growth.  In particular, it emphasises the role of „content‟ subsectors (which it defines as 

including film, music, computer games, performing arts, TV, radio and publishing).   

 

7.3 Together with Advertising, the Technology Strategy Board suggests that 70% of the 

growth in the creative industries will come from these content subsectors.  Such growth 

will help to maintain and develop the UK‟s competitive advantage in the creative 

                                                 
26 Ibid. 
27 Ibid. 
28 CDH/41 Technology Strategy Board, „Creative Industries Strategy 2009-2012‟ (2009) p034 
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industries: “The UK is recognised globally as a source of original ideas and associated creativity (e.g. 

script and character development; design of computer games concepts; development and technical production 

of special effects in film and TV; Artists and Repertoire (A&R) talent-spotting in music, etc). We 

[also] have the largest number of games development studios in Europe”.29 

 

7.4 Technology convergence is blurring the boundaries between types of content, their 

design, manufacture and distribution.  It creates a virtuous cycle of innovation as each 

element spurs the other.  For example mobile phone network operators and handset 

manufacturers are playing an increasing part in the marketing and distribution of music 

and video.  These developments are transforming the creative sector‟s value chain away 

from being linear (see Figure 1 below), to one where there are strong feedback 

mechanisms across complementary and core components of the content, creative and 

technology industries (Figure 2).   The Technology Strategy Board reviews and predicts 

technological change.  Its view is that this change in value chains will require an industry 

response if we are to stay ahead. 

 

7.5 Figure 1: Old 'Analogue' Creative Content Value Chain 

 
Source: Technology Strategy Board (2009: 019) 

 

                                                 
29 Ibid, p012 
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7.6 Figure 2: New Creative Content Value Chain 

 

Source: Technology Strategy Board (2009: 019) 

 

7.7 The new global economy is also one with much greater focus on issues of sustainability.  

For example, both Disney and Warner Bros have established wide-ranging sustainability 

initiatives which are ambitious and demanding.  In turn this puts pressure on the UK 

industry to help meet these targets.  This is particularly important given the role of US 

finance in backing UK productions.  US financed films tend to be larger than the average 

and most likely to use locations.  The ability to reduce emissions in location spend will be 

especially important here. 

 

 

8 The cultural and social value of UK screen industries 

8.1 The international reach of the UK film industry, and films made in the UK, help to 

promote British culture, history and talent to a global audience.  Recent research has 

found UK film to be “one of most powerful cultural agents of the last 100 years”.30  

                                                 
30 Narval Media, Birkbeck College, Media Consulting Group, „Stories we tell ourselves; The Cultural Impact of UK 

Film, 1946–2006‟ (UK Film Council, 2009) p5 
http://www.ukfilmcouncil.org.uk/media/pdf/f/i/CIReport_010709.pdf 

http://www.ukfilmcouncil.org.uk/media/pdf/f/i/CIReport_010709.pdf
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From helping to change attitudes towards the gay community (e.g. Four Weddings and a 

Funeral), to inspiring the launch of India‟s first all-female football league (Bend it Like 

Beckham), UK films influence social and cultural values here and abroad in a range of 

different ways, as Steve Norris explains. 

 

8.2 UK film exports also “form a large proportion of non-US imported films in Europe and 

of film imports into the US” and are “particularly appreciated for their social realism and 

ability to show ordinary people undergoing profound changes in life with resilience and 

humour.”31 The Full Monty, Billy Elliot, Love Actually and Calendar Girls are just four 

examples of films which illustrate aspects of British culture and have had worldwide 

appeal 

 

8.3 Closer to home, screen based activities are being used to develop people‟s basic skills, 

increase social cohesion and promote diversity.  For example, between 2002 and 2004 

the UK Film Council set up nine Regional Screen Agencies (RSAs) to create a diverse, 

creative and vibrant screen culture in and out of London.  Working with the Regional 

Development Agencies, the Film Council invested £6.3 million a year to run “initiatives 

that develop a better skilled workforce, a stronger economic performance, and public 

value”.32  Now managed by „Creative England‟, these projects typically speak to diversity, 

increasing access to film, production and education/training for people living in rural 

areas, people with disabilities, women and ethnic minorities.  

 

8.4 Another programme is „First Light‟, a £1.1 million per year Lottery funded programme 

which helps young people from disadvantaged backgrounds to get involved in short film 

making courses.33  First Light has been Pinewood Studio Ltd‟s designated charity since 

2008.   

9 Innovation and the Creative Industries 

10 Innovation is a key driver for domestic and international economic success 

                                                 
31 Ibid, p7.  
32 Demos, „The Big Picture, The Regional Screen Agencies Building Community, Identity and Enterprise‟ (Demos, 
2009) p1 http://www.ukfilmcouncil.org.uk/media/pdf/e/r/Demos_short_report_final_version.pdf 
33 http://www.firstlightonline.co.uk/about-us/funders/ 

http://www.ukfilmcouncil.org.uk/media/pdf/e/r/Demos_short_report_final_version.pdf
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10.1 The kinds of innovation which have supported growth in the creative industries and 

screen based media are wide ranging.  Innovation takes place both within creative industry 

sectors (e.g. a new type of TV programme might spark similar, more successful 

adaptations of the concept) and across sectors (e.g. innovation in content might spark a 

new type of digital consumption/distribution platform).  As such there are strong 

multiplier effects at work within the creative industries, helping them to „fuel Britain‟s 

growth‟ and rebalance our economy beyond reliance upon financial services.34  

 

10.2 The introduction of sound, widescreen, new formats and ideas can be sold across the 

world as a franchise.  Big Brother and The Office are two major successes; the latter has 

been sold to the US and is now showing back in the UK in its US format!  The latest 

major production innovation has been HD – high definition – in TV and 3D in film.  On 

the consumer side, the ability to pre-record, save and watch film at home has also been 

an important innovation. 

 

10.3 These are all changing the way in which screen productions are made.  They are both 

increasing the amount of detail required and the technical requirements.  While some 

argue that atmosphere was better with a more restricted technology, high consumer 

demand is driving growth of HD and the screen based industries. 

 

10.4 The government and economic analysis have identified five drivers of economic growth: 

investment, innovation, skills, enterprise and competition35.  Maintaining progress on 

these has been a major driver of policy but it is also key to maintaining the UK‟s global 

position and its capacity to create jobs, pay good salaries, and generate tax revenues.  

Within this group, innovation has been identified as the element which allows the 

economy to move into new and higher value added activities.  As David Audretsch36 puts 

it, “Globalisation and the telecommunications revolution have rendered the comparative 

advantage in traditional moderate technology industries incompatible with high wage 

                                                 
34 Jerome Taylor, „Creative industries 'fuel Britain's economic growth' The Independent (Tuesday, 26 June 2007) 
http://www.independent.co.uk/news/uk/this-britain/creative-industries-fuel-britains-economic-growth-
454685.html 
35 H M Treasury (2000) Productivity in the UK: 1 The Evidence and the Government‟s Approach, HMSO, London 
36  David B Audretsch, 1998 “Agglomeration and the Location of Innovative Activity”, Oxford Review of 
Economic Policy, Vol 14, no 2, OUP 
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levels.  At the same time, the emerging comparative advantage that is compatible with 

high wage levels is based on innovative activity.” 

 

10.5 Lying behind innovation and indeed investment is the knowledge creation process.  All 

economies are based on a set of ideas and knowledge of how to apply them.  An 

innovative economy needs to stay ahead by continuously creating new knowledge.  Such 

new knowledge needs in turn to be embedded in new products and services, new 

investments and new skills and enterprises. 

 

10.6 The ability to produce new knowledge itself depends on previous knowledge production 

– the more researchers you have, the more researchers are effective37 and the research 

infrastructure and institutions that enable them to come together.  In the context of 

media activities, this suggests that the more variety of experience you can bring together, 

the more effective each element is likely to be. 

 

10.7 While the evidence suggests that knowledge production requires a critical mass of 

activity, innovation requires also interconnections and difference.  Work done by 

Volterra as part of the Manchester Independent Economic Review38 showed that the 

diffusion of innovation was most effective across sectors and up and down the supply 

chain.  The process of innovation and investment thus would appear to require a number 

of linkages.   

 

10.8 These linkages are most easily provided in places where connections are easy to make 

and to make face to face.  The development of faster and smarter communications 

technologies led many commentators to declare the „death of distance‟ and that it did not 

matter where an activity or person was located.  Indeed the claim made the front cover 

of the Economist on 30 September 1995.  Technology appeared to mean that activity 

could happen anywhere that people wanted to live and this would mean it would be 

smeared out over a wider geography.  In fact this is not what has happened.  Globally for 

                                                 
37 Yasser Abdih and Frederick Joutz, 2005 “Relating the Knowledge Production Function to Total Factor 
Productivity: and Endogenous Growth Puzzle”, IMF Working Paper, 05/75 
38 Volterra Consulting, Innovation, Trade and Connectivity, Manchester Independent Economic Review, 2008 
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the first time in history half the population now lives in urban areas.  And leading urban 

areas appear to have pulled ahead as the knowledge race intensifies. 

 

10.9 A number of authors39 have focused on the role of the difference between transmitting 

information and transmitting and developing knowledge.  They conclude that the right 

locality matters for the latter and its ability to create something new. The spillover effects 

of knowledge transmission are not captured by standard cost based analysis.  The ability 

easily to access experts or to bump into just the right person is not something that 

figures in any costings.  Yet clearly it matters. 

 

11 Agglomeration and Innovation 

12 The productive power of agglomeration  

12.1 An agglomeration is a location which is able to operate at a higher level of productivity 

because of its size and scope.  It was first identified in relation to the cotton industry in 

Lancashire in the nineteenth century by Alfred Marshall, one of the pioneers of 

economic analysis.  He showed that the ability to grow a specialised and large labour 

market, to generate and transfer new knowledge and transfer this, and to reduce 

transport costs were all important to the success of a key location.  More recently, 

authors such as Krugman, Venables and Fujita40 have applied modern economic 

techniques to these ideas and shown how firms are encouraged to reduce costs and 

exploit economies of scale and external economies by such co-location. 

 

12.2 Pinewood Studios is an agglomeration which therefore generates higher productivity, the 

capacity for innovation and for continued economic success.  It is a key location in the 

UK‟s screen industry, which in turn is a key industry in the UK‟s future success.  It is 

thus of national importance.   

 

                                                 
39 See Glaeser et al 1992, Growth of Cities, Journal of Political Economy 100, 1126-1152 
40 Fujita, Krugman and Venables, 1999, The Spatial Economy, MIT, Cambridge Mass; Fujita and Thisse, 2002, 
Economics of Agglomeration, Cambridge England 
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12.3 In a world where technological convergence is driving complementary innovation and 

market growth across the creative industries and associated sectors, agglomeration might 

be more important still.  Silicon Valley in the US, Silicon Roundabout and Cambridge 

Science Park in the UK are three oft cited examples, but the importance of co-location 

for cross-fertilisation of ideas and technologies is likely only to increase: “ The purely linear 

business model is giving way to a much more inter-woven environment, where cross-fertilisation of stimulus 

and response, data-driven supply and demand, and speed of communication enable a much more rapid 

evolution of product development and consumption.”41  Pinewood Studios itself is evidence of the 

success created from cross-fertilisation of ideas and technologies.  

 

12.4 An agglomeration is not a static centre.  With the world continually changing, it creates a 

dynamic process with feedback loops to ensure continuous improvement, especially in 

the face of increasing international competition.  The dynamic processes within an 

agglomeration are a powerful way of strengthening the fragmented creative „ecology‟ (see 

Figure 2 above) so that the whole is greater than the sum of its parts.   

 

12.5 Effective knowledge sharing is a key aspect of innovation and productivity.  Recent 

governments have identified the creative industries as an important source of rapid 

economic growth, spurred by effective knowledge sharing.  Formal skills qualifications 

are important aspects of job training, but informal skills transfer allows for rapid 

exchange of knowledge, ideas and techniques within the fast-changing and highly 

fragmented creative industries.  Agglomeration is a critical enabler of innovation and 

knowledge transfer.  It is also supported by effective training which the Screen Crafts 

Academy will provide. 

 

12.6 A key feature is that agglomerations generate higher productivity and added value.  For 

example, work done on the Case for Crossrail42 showed that the ability to deliver more 

people into the central London area would raise UK productivity.  This effect made a 

significant difference to the total benefits of the investment and was key to justifying this 

spending.   

                                                 
41 CDH/41 Technology Strategy Board, „Creative Industries Strategy 2009-2012 (2009) p019 
42 Colin Buchanan Limited and Volterra Consulting, 2007 The Economic Benefits of Crossrail, Case for Crossrail  
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12.7 In central London, the media and creative sectors have historically been concentrated on 

Soho and Fitzrovia.  However, the needs of screen based activity are more land intensive 

than can be accommodated in central London.  They have spread to the west of London 

in particular.  All 93 UK film studios are in London, Buckinghamshire, Surrey and 

Hertfordshire, areas all served by the M25 and public transport links.   

 

12.8 A recent report prepared for Pinewood Studios by the Work Foundation says, “Overall it 

is clear that the spatial clustering of businesses in particular industries can and does produce positive 

„spillover‟ effects in the form of new ideas, innovation, increased competitiveness, higher productivity and 

profitability, new firm formation and the creation of new jobs. This suggests that industrial clusters have 

the potential to enhance private sector growth at a time when it is badly needed across the United 

Kingdom”43. This report is just finalised and is appended to this proof. 

 

12.9 The map below in Figure 3 shows the location and scale of the South East facilities and 

how they are concentrated in London and then fan out along the western main roads out 

of London.  Film facilities are the largest and most likely to be out of centre because of 

their space needs.  This is less true for TV studios, but these too are spread throughout 

London and the Home Counties, with 72 of the UK‟s 96 TV studios within the same 

geography as the film studios. 

 

                                                 
43 The Work Foundation, Feb 2011, Creative Clusters and the Changing Economy, A Review for Pinewood Studios, 
Appendix A 
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12.10 Figure 3: Map of London and South East TV and Film Facilities 

 

Source: DTZ (December 2010) 

 

12.11 A final aspect of any successful location is its quality of life.  This is important not just in 

attracting high quality people who can create and innovate.  It also supports the 

innovative process by enabling the „urban buzz‟ effect.  Richard Florida has argued in 

„The Creative Class‟44 that metropolitan regions with high concentrations of high-tech 

workers, artists, musicians, lesbians and gay men, and a group he describes as "high 

bohemians", correlate with a higher level of economic development. He posits the theory 

that the creative class fosters an open, dynamic, personal and professional environment. 

This environment, in turn, attracts more creative people, as well as businesses and capital.   

 

12.12 While Florida‟s „Creative Class‟ theory has been challenged, research by the Work 

Foundation finds that the creative industries are most likely to grow in places which 

already have a strong creative presence in terms of businesses and creative practitioners.45  

With its diverse range of employment opportunities and a range of housing options, 

                                                 
44 Richard Florida 2002 The Rise of the Creative Class, Basic Books. ISBN 0-465-02477-7 
45 N Lee et al (2010) No city left behind? The Work Foundation: London 

http://en.wikipedia.org/wiki/Bohemianism
http://en.wikipedia.org/wiki/Creative_class
http://en.wikipedia.org/wiki/The_Rise_of_the_Creative_Class
http://en.wikipedia.org/wiki/Special:BookSources/0465024777
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Project Pinewood will support a sustainable, vibrant community.  Social facilities and the 

Screen Crafts Academy will also play a role in creating the „urban buzz‟ that will help to 

Pinewood Studios to build on its existing successful agglomeration and create a still more 

productive, internationally renowned centre for creative industries.   

 

12.13 The existence of such a centre will also support the implementation of the Pinewood 

Studios Masterplan, which already has planning permission.  This development of the 

working facilities at Pinewood Studios will be accelerated by the existence of the kind of 

social facilities that enhance creativity.  Investors have already been deterred from 

investing in the existing planned expansion because of the lack of good urban facilities – 

QVC preferred for example to go to Chiswick.  A better range of facilities and the sense 

of place created by residents will greatly increase the attractiveness of the existing 

permission.  This development of the Masterplan will also increase the scale and 

effectiveness of the agglomeration. 

 

13 The Activity in Project Pinewood  

14 Pinewood Studios are the major reason behind the continued success of the UK 

screen industry.   

14.1 „Pinewood‟ is an established brand, trusted by international financiers and film and 

television makers.  One respondent to Pinewood Studio Ltd‟s planning application – a 

creative technician who has worked in the US and UK for over 40 years – suggested: 

“Pinewood Studios is what our American cousins identify as the British film industry.  It 

is the cornerstone and most obvious icon of British film making, similar perhaps to how 

Big Ben is an icon inseparable with our democracy.”46  

 

14.2 The development is integrated into the Pinewood Studios international screen facility and 

this will make it the biggest concentration of screen based productions in Europe.  The 

existing Pinewood Studios facility has 18 sound stages, the largest number in the UK.  It 

has the largest water tank and the largest „green/blue screen‟ stage for use with CGI 

                                                 
46 Dennis Weinreich AMPS, APRS, MIBS, Letter to Stephen Kyle (South Bucks District Council, Planning 
Application 09/00706/OUT) 9th July 2009 
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material in Europe.  Twelve of the 20 highest grossing films in the UK of all time were 

made at Pinewood Studios47. 

 

14.3 As well as the sound stages, Pinewood Studios hosts a wide variety of support operations 

that are essential to film making.  Some are tenant companies with around 750 

permanent employees.  Others are businesses which use the facilities for film making 

purposes.  When large scale films are being made there may be as many as 1800 people 

employed, from extras to carpenters.  Pinewood Studios estimate that on average some 

800 people are likely to be involved in film production on the Pinewood Studio site every 

day, and Pinewood Studios itself currently employs around 200 people. 

 

14.4 A sense of the variety of businesses which currently are located at Pinewood Studios can 

be gleaned from Table 1 below.  There are around 200 companies, covering all variety of 

possible business types.  One of the largest categories is specialist services.  This covers a 

wide range of different skills.  There are animators, both in models and using CGI.  

There are builders of specialised scaffolds and experts in underwater filming.  There are 

firms which specialise in pyrotechnics and those which build props, provide make-up 

and prosthetics. 

 

14.5 Table 1: Number of Businesses based at Pinewood (by type) 

Business Type No. Business Type No. 

Production, post-production and 

processing 

54 Specialist services (e.g. animation, 

rigging, special effects, design) 

39 

Professional services (e.g. 

finance, agents, casting health 

and safety, training) 

38 Travel, couriers, cars 13 

Equipment hire 12 Ancillary services (e.g. catering, 

personal services, crèche)  

17 

Props 7 Associations, research 7 

 

                                                 
47 Appendix B 
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14.6 The specialist companies include those which supply drapes, modelmakers, action 

vehicles, firearms, weaponry, props, scaffolding, atmospheric effects, motion capture, 

pyrotechnics, make-up, prosthetics, and underwater services. A full list can be found in 

the regular publication, the Knowledge (CDH/47). 

 

14.7 The scale of Pinewood Studios makes it possible to support a large number of specialist 

services which would be unable otherwise to exist or find clients.  The ability to create 

such specialisms is an important component in the creation of a successful location.  

This is often known as an agglomeration and in such a location productivity is higher 

than it would be otherwise.   

 

14.8 Pinewood Studios already attracts major film production precisely because it is large 

enough to support the specialist functions.  Project Pinewood extends the scale of 

operation of the Pinewood Studios facility and will enable further development of 

specialisms, their interconnection and productivity.   

 

15 Project Pinewood – building on the success of an established agglomeration 

15.1 Project Pinewood will build on the reputation and global brand of the established 

agglomeration, scaling up the productive capacity of one of the UK‟s leading creative 

industry hubs.   

 

15.2 Project Pinewood is a mixed use development focussed on the production of screen based 

media.  It includes up to 1400 residential units to provide a living and working 

community for the creative industries.  The production of screen media will be facilitated 

by the ability to provide up to 15 different streetscapes representing a variety of 

international cities behind which will be located the residential units as well as two open 

air locations. 

 

15.3 These locations can be used in the production of feature films and all other kinds of 

visual media, including TV, commercials, music videos and all other kinds of screen 

production.  Since the buildings will be fully real, they will carry all the building detail 

which will support the high definition reality which is demanded from modern film-
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making.  This is described in more detail in the evidence of Ivan Dunleavy.  External sets 

of the traditional kind can only provide this kind of detail with considerable cost of 

construction.  As mere temporary structures, there are consequential economic losses.  

Project Pinewood would reduce these costs and also allow a number of camera crews – up 

to 3 large or more small - to operate simultaneously. 

 

15.4 The attention to detail which is increasingly needed for streetscapes also extends to other 

aspects of film-making as viewers freeze frames and have more international experience 

of their own.  This in turn needs the support of other skills to produce the appropriate 

interiors, props and outdoor furniture.   

 

15.5 Many of the building types relevant to the film-making are residential in type and can be 

used as such, with entrances and private spaces to the rear.  Some of these may be used 

as temporary accommodation for visiting technical and performing staff, others are likely 

to want to live and work on the facility, while the opportunity to live in such an exciting 

and varied location will attract other permanent residents.  Such residential occupation 

will also support some ancillary and retail activity, with around 100 jobs48. 

 

15.6 A Screen Crafts Academy is proposed which will support the development of the skills 

needed in this industry in which a mix of highly technical and highly practical skills is 

needed.  The admixture of students, who are likely to be adults as well as younger people, 

will increases the quality of the environment and the scope for community facilities.  A 

chance to offer skills training is also an opportunity to support local employment.   

 

15.7 The Academy will also help maintain the UK‟s competitiveness in this sector.  Tessa 

Ross, Controller Film and Drama, Channel 4, made this clear in her letter of support for 

Project Pinewood:  “The importance of the UK workforce acquiring globally competitive high value 

skills through both the NFTS and this new Pinewood Screen Crafts Academy is critical to the future 

success of the UK Creative Industries.”49 

 

                                                 
48 CDG/1 Document 5, DTZ EIA p20 
49 Tess Ross, Controller Film and Drama, Channel 4, Letter to Stephen Kyle (South Bucks District Council Planning 
Application 09/00706/OUT) 10th September 2009  
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15.8 Project Pinewood will also enhance the opportunities for the most highly skilled people in 

the industry to work in the UK, rather than abroad.  As the Oxford Economics report 

(2010: 4) makes clear, retaining this (relatively more mobile) talent is an important aspect 

of continued economic and fiscal benefits from the film industry: “There is a clear danger 

that, if there were not a successful UK film industry, many of the most highly skilled people currently 

working in production and post-production in the UK – and therefore contributing to UK GDP and tax 

revenues – would move abroad...our discussions with UK production companies suggest that up to one-

quarter of staff would eventually relocate if...the UK was no longer attractive to investors in film.” The 

activity in Project Pinewood creates more opportunities for highly skilled professionals, 

and international film-making investors, to choose to locate in the UK.  

15.9 Pinewood Studios is located in Buckinghamshire, a county which has seen its rate of 

unemployment more than double since the start of the recession (outstripping the 

national rate of increase) to above average unemployment amongst people of working 

age.50,51  The local business group, „Buckinghamshire Business First‟ highlights the need 

for more private sector investment in the county to avoid the country becoming an 

“economic backwater”, since “Bucks did not become prosperous by mistake but it could 

become deprived by accident.”52  Project Pinewood is a valuable local source of private 

sector investment and employment, but one with national level significance also. 

 

15.10 Buckinghamshire had 5,700 residents aged between 16 and 24 who were unemployed in 

the year ending June 2010.  It is noteworthy that the opportunities at Pinewood and 

Project Pinewood cover the whole range of skills, from craft to management.  This is 

particularly valuable in finding opportunities for NEETs – those not in employment, 

education or training.        

 

15.11 Volterra Consulting calculate that, over 30 years from the start of construction – and 

taking into account both discounting and inflation – the added value of the project 

                                                 
50 Bucks Economic and Learning Partnership, „Youth Unemployment in Buckinghamshire‟ 
http://www.belp.co.uk/assets/docs/Young%20People%20in%20Buckinghamshire's%20Labour%20Market%2020
10%2012.pdf 
51 Letter to Cllr David Shakespeare, Leader Bucks County Council from Mr A Pratt OBE, JP on behalf of 
Buckinghamshire Business First , Appendix C 
52 Ibid. 

http://www.belp.co.uk/assets/docs/Young%20People%20in%20Buckinghamshire's%20Labour%20Market%202010%2012.pdf
http://www.belp.co.uk/assets/docs/Young%20People%20in%20Buckinghamshire's%20Labour%20Market%202010%2012.pdf
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directly would sum to £1.1 billion over thirty years.  A detailed breakdown of the 

additional employment and wider economic value likely to be generated from Project 

Pinewood can be found in Appendix D.   

 

15.12 The employment numbers provide a basis for a direct estimate of the value being created 

on the site. However, this is only one aspect of the significance of this development.  As 

explained above, the economic and cultural value of the UK screen-based industries is 

considerable.  The benefits of the content and services created by Project Pinewood are 

many, various and international in their reach.   

16 Project Pinewood’s value 

16.1 To the extent that Project Pinewood supports the continued success of an important UK 

industry, its success is therefore more important than the value of the Project itself.  I 

have shown that the total value added of the film sector is somewhere between £2 and 

£4bn per year, depending on whether multiplier effects are included or not.  It exports 

£1bn per year on average.  These values are put at risk by a failure to enable the 

continued innovation which can support this scale of activity. 

 

16.2 Project Pinewood will increase the potential for the UK to meet the challenge of growing 

international competition by developing our comparative advantage in the creative 

industries.   

 

16.3 Part of the UK‟s competitive advantage in exporting our screen based industry content is 

the depth of our technical skills and creative talent.  For example, our capacity in 

computer generated imaging and ability to meet the need of high definition TV sets the 

UK apart.  Combined with the scale of UK facilities, where there are 82,700 sq m in UK 

sound stages (compared to 110,000 in the whole of the rest of Europe)53, the UK is set 

up to attract inward investment and export our products and services across the world.  

Martin Spence, Assistant General Secretary to the Broadcasting, Entertainment, 

Cinematograph and Theatre Union (BECTU), summarised the main sources of the UK‟s 

                                                 
53 CDG/1 Document 2, DTZ, Very Special Circumstances, App10 



 28 

 

success: “The skills and creativity of the workers I represent is one factor...And the profile and 

reputation of Pinewood Studios, Britain‟s leading studio, is another.”54    

 

16.4 The challenge of greater realism has yet to be met across the world.  Location filming 

generates such reality, but it is expensive and risky.  The logistics of location filming 

require travel and transport, freight, security, vehicles, local management and 

accommodation.  Any form of travel adds to cost and the risk of expensive equipment 

going missing.  Any small glitch which creates delay creates huge financial costs as 

nothing else can be done while the glitch is fixed.  The costs and risks are described in 

more detail by Mike Harm. 

 

16.5 Location shooting does not just put project management at risk.  It also generates 

environmental costs.  At a time when major companies are working to reduce their 

carbon footprint, Project Pinewood offers an opportunity to both increase efficiency and 

reduce travel.   

 

16.6 Another way of thinking about the value of this investment is to consider trade.  Average 

exports generated by film production and royalties over the period 1995-2007 were £1bn 

per year.  Increasing exports by even 1 per cent is £10m, which would represent around a 

quarter of the annual additional output from Project Pinewood and improve the trade 

balance by around 7%.  It has been estimated that approximately 30% of films made in 

the UK use location facilities of one kind or another, and many go abroad.  To the extent 

this can be reduced by the use of Project Pinewood‟s streetscapes, there will be a direct 

benefit to the balance of payments.  On a large shoot, the expense of a day‟s filming can 

amount to as much as £500,000.  This is money which would then stay in the UK. 

 

16.7 This estimate is based on productions which already come to the UK.  It takes no 

account of additional productions which could come to Pinewood Studios from other 

studio locations abroad to use the entire range of facilities, both in the existing studios 

and the streetscapes. 

 

                                                 
54 Martin Spence, Assistant General Secretary BECTU, Letter to Stephen Kyle (South Bucks District Council, 
Planning Application 09/00706/OUT)14th July 
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16.8 The British film industry is able to generate half its exports to the USA.  This is a 

considerable achievement in the context of the global dominance of US culture.  Britain‟s 

film exports are broadly distributed in line with the size of the global market, except in 

the case of Asia where we are under-represented55. 

 

16.9 Maintaining and expanding this position will enable the industry to continue to generate 

a balance of payments surplus, which it has been doing since at least 1995.  In 2008, the 

latest statistics available, the UK exported £1.3bn of services, made up of £792m of 

royalties and £549 in production services56.  This too is important in buttressing the 

balance of payments and exports have nearly doubled since the mid-1990s, with the trade 

surplus in 2008 standing at a record £494m. 

 

16.10 There are also cultural, innovation and asset aspects to this contribution.  As a 

contributor to the success of UK culture across the world, these industries increase the 

willingness of others to see the UK as important location in which it is worth investing. 

 

16.11 As an innovative industry, this sector contributes to the future growth of the UK 

economy and its continued productivity in a globalising world.  Without such innovation, 

the UK will find it increasingly difficult to compete. 

 

16.12 Screen industries create ongoing assets.  Royalties contribute at least two thirds of our 

exports of films.  Royalties can continue over a number of years, particularly the most 

successful films.  Of the top 20 UK grossing films in real terms, eight were made before 

the year 2000 and continue to be shown to audiences all over the world.   

17 Summary and Conclusions 

17.1 The creative industries are set to be a major source of economic growth for the UK over 

the next few years.  In 2009 NESTA estimated that the UK‟s creative industries would 

grow by more than four per cent each year over the next five years.57 The screen, cultural 

                                                 
55  UK Film Council 2010 Yearbook, 20.9 
56  UK Film Council 2010 Yearbook, s20 
57 NESTA (2009) Demanding Growth: Why the UK needs a recovery plan based on growth and innovation. 
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and digital industries, which are part of the creative industries, are increasingly 

interdependent, sparking valuable innovation within and between sectors.     

 

17.2 Project Pinewood will enable the already productive Pinewood Studios agglomeration to 

build further on its established reputation, talent and assets, its global „brand name‟, 

history and heritage.   

 

17.3 Project Pinewood creates an innovation in film making which goes well beyond the „back 

lot‟ set construction.  It will create real buildings, with all the attention to detail which 

that involves.  These can represent a wide range of locations and substantially reduce the 

risk of location filming.  If the weather should be unsuitable, a key performer is ill, or 

some aspect is not ready, then studio facilities are within a few minute‟s walk, rather than 

several hours away.  Specialists can be called on when necessary, rather than waiting on 

standby and the efficiency of the production process will be notably enhanced.   

 

17.4 Moreover, production values themselves can be enhanced by allowing smaller projects to 

include location work where previously budget constraints would have made this 

impossible. 

 

17.5 The existence of these facilities will be a world first and will enable production 

companies across the spectrum of the screen based media to reduce costs and enhance 

quality.  

 

17.6 I calculate that, over 30 years from the start of construction – and taking into account 

both discounting and inflation – the added value of the project directly would sum to 

£1.1 billion over thirty years.  These calculations are shown in Appendix D.  However, 

Project Pinewood will make a far wider contribution to the success of the UK screen 

industries, which are important in turn to the success of the UK economy via 

productivity, innovation and cultural impact. 

 

17.7 I conclude that this is a project of significant value to the UK screen industries, which 

are a central component of the creative industries.  Growth in these will be important to 
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the continued growth of the UK economy, and I therefore judge that this project is of 

national importance. 

 


