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Foreword

Pinewood Studios appears in the final credits of hundreds of films, synonymous with all that is great 
and enduring about British cinematic creativity, talent and craftsmanship.

Founded in the 1930’s, Pinewood Studios has hosted some of the world’s iconic directors from Alfred 
Hitchcock, David Lean, Powell and Pressburger to their modern day equivalents Ridley Scott, Paul 
Greengrass and Tim Burton. Actors from Laurence Olivier and Marilyn Monroe to Johnny Depp, Dame 
Maggie Smith and Dame Judi Dench and many others have performed – and continue to create good 
cinema – on its stages.

Pinewood Studios has a history to be proud of and a heritage to be cherished.

Pinewood Studios is a modern working film and television studio and the only provider of world-class 
production facilities and services on such a scale in Europe.

But it cannot rest on its laurels. It has to keep pace with accelerating change and competition in the 
worldwide creative industries. Film and television production is rapidly evolving with advances in 
technology and a proliferation of new forms of content delivery. Pinewood Studios must respond if it is 
to play its role in maintaining the UK as a leading creative nation.

Pinewood is a uniquely innovative response to the challenges not just of today, but of the future.

IIvan Dunleavy 
Chief Executive
Pinewood Shepperton plc
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Executive Summary

Pinewood is a unique, challenging, commercially conceived concept without precedent in the film 
industry.  It is a bold, visionary proposal that will dramatically enhance Pinewood Studios' standing and 
reputation as one of the most important film and television production centres in the world and will lead 
to the development of the only national creative hub of its kind anywhere.  It will accommodate and 
provide complementary facilities for creative industries in addition to the screen industry.  It will provide 
resources for dedicated vocational training specifically geared to the creative industries and a 
community for people in the creative sector to live and work in.

Pinewood will be developed with clear, sustainable design, construction and management objectives.  
At its core, Pinewood is a filming concept, specifically designed to support and sustain the creative 
industries, that will preserve and enhance the long-term future of Pinewood Studios in the UK and 
radically reduce the carbon footprint of film and television productions.

Pinewood Studios occupies 100 acres in South Buckinghamshire that is now surrounded by the Green 
Belt.  The site proposed for Pinewood is adjacent to Pinewood Studios and therefore on land for which 
planning permission cannot be granted for development unless very special circumstances can be 
demonstrated.

This document sets out the very special circumstances justifying the development in this location.

The future of Pinewood Studios

The Pinewood concept would substantially strengthen the status and reputation of both Pinewood 
Studios and the UK as a leading location for film, television and other media production. Pinewood
would further promote the international standing of Pinewood Studios and enhance its capacity to 
withstand growing competition from international initiatives.

Carbon reduction and environmental benefits

Pinewood will significantly and dramatically reduce the carbon footprint of film and television 
production, particularly through the reduction in travel and transport requirements.  It will use
sustainable and renewable forms of energy.  Pinewood will be located adjacent to the digital 
communication networks and will benefit from the established infrastructure of Pinewood Studios.

Reducing the cost of film and television production

On location filming is costly and time consuming.  Developing Pinewood adjacent to Pinewood Studios 
will enable producers, their teams, actors and those providing supporting services to work in indoor 
stages and in outdoor streetscapes with maximum efficiency.  Time and money will be saved not only 
for the big budget producers but also for low budget productions.
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Jobs and vocational education

Pinewood Studios already contributes significantly to employment, training and production 
opportunities in the creative industries.  The Pinewood development will deliver additional employment 
directly in the creative industries.  It will also provide opportunities and facilities for vocational 
education, training and employment; for example, through the proposed Pinewood Group 
Apprenticeship Scheme (a joint venture between Pinewood Studios and other entities) and the 
Pinewood Screen Crafts Academy (in conjunction with the National Film and Television School and
Skillset’s Screen Craft Academies).  

UK creative industries hub

UK government policy has specifically identified the creative industries as a focus for policy, 
encouraging the development of creative hubs.  Creative hubs concentrate talent, skills, learning, 
employment and facilities, encouraging collaboration and co-operation between people and 
complementary activities and facilitating the exchange of knowledge and ideas.  The Pinewood vision 
meets fully the criteria that the government has set out for establishing a creative hub that will be 
securely established at Pinewood Studios.

New technologies for the screen industry

Pinewood provides a unique and comprehensive opportunity for the existing Pinewood Studios to 
embrace a rapidly evolving range of new technologies, for example digital enhancement, that are key 
to the future of both conventional film and new media.  Pinewood has been designed for the future of 
the creative industries in the UK.  It will enable Pinewood Studios to maintain its position at the cutting 
edge of developing and delivering new technologies to meet the specific demands of film and 
television production.

Social investment

A unique feature of Pinewood is that it will provide a dynamic, interactive, social environment that will 
incorporate streetscapes reflecting a variety of architectural styles and landscapes for location filming.  
Social interaction and activity of those living and working in Pinewood will bring life and substance to 
the community.  Pinewood will offer affordable and market housing within a unique environment, close 
to education, community and leisure facilities and amenities.
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1 Introduction

1.1 This paper has been prepared by Pinewood Studios Ltd (PSL) to support its planning 
application for Pinewood. PSL submits that there are ‘very special circumstances’ for the 
development in the Green Belt that will generate very substantial benefits (see Appendix 1).

1.2 Pinewood will establish a living and working community for the creative industries.  It will be 
the first of its kind in the world.  Pinewood will realise the cumulative benefits that can be 
achieved from industry focused clusters. It will offer producers and directors a range of 
atmospheric streetscapes for filming from international locations that have proved popular to 
film and television makers.

1.3 This paper will outline the objectives that underpin the concept of Pinewood (Chapter 2).  It 
will then review the drivers for Pinewood (Chapter 3). Chapter 4 will explain the key benefits 
that Pinewood will deliver.  Chapter 5 will demonstrate why Pinewood should be located 
adjacent to Pinewood Studios and finally Chapter 6 will provide a brief conclusion.  Where 
appropriate, further detail is provided in the appendices to this paper. This includes a brief 
history of Pinewood Studios and Pinewood Studios today (Appendix 2).

1.4 This paper should be read in conjunction with other documents that accompany the planning 
application, in particular the Planning Statement (Document 1), Design and Access 
Statement and Sustainability Statement (Document 3), Economic Impact Assessment
(Document 5) and Environmental Statement (Document 6).

1.5 ‘Very special circumstances’ exist to justify that the benefits of Pinewood will outweigh the
harm to the Green Belt caused by ‘inappropriate development’.
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2. Pinewood Studios Ltd’s Objectives underpinning the 
Pinewood Concept

2.1 This chapter outlines the objectives that Pinewood seeks to achieve.

Establishing a Creative Hub

2.2 There are examples of clusters within specific creative industries: filming (Pinewood Studios), 
publishing (Oxford) and gaming (Guildford, Brighton) (see Appendix 3). However, no 
cohesive mixed activity cluster exists integrating a range of creative industries. Pinewood will
be a hub for commercial film and television production and related enterprises, employment 
and other initiatives, that will include the Pinewood Screen Crafts Academy, supported by the 
National Film and Television School and Skillset’s Screen Craft Academies (see 
Appendix 4).

Meeting the needs of Film and Television Production Companies

2.3 Pinewood will offer unique facilities for film and television and for other creative industries, 
such as fashion, the performing arts, drama, music and advertising in European and American 
streets that have been selected to meet the filming requirements of the screen industries.  
They will be adjacent to existing stages and production facilities at Pinewood Studios, with 
obvious cost and time efficiency benefits for producers. Lower costs and a concentration of 
industry specific facilities and workforce will allow greater access to more film and television 
producers and lower budget enterprises.  More detail on the demands of film and television 
production companies is provided in Appendix 5.

A Sustainable Community

2.4 To achieve a sustainable community, Pinewood will include up to 1,400 homes comprising a 
mixture of houses and apartments, including affordable housing; up to 11,000 sq m (GEA) of 
floorspace for employment and training facilities for the creative industries (including the 
Screen Crafts Academy and up to 50 serviced apartments); up to 4,000 sq m (GEA) of 
floorspace for community uses, and up to 2,000 sq m (GEA); of local retail floorspace.  All of 
these component parts are essential to ensure that Pinewood meets good practice in creating
a sustainable community.

2.5 Community amenities will include a primary school, a multi-purpose community facility, health 
facility and local retail provision, all designed to meet the day-to-day requirements of those 
living and working at Pinewood, Pinewood Studios and the neighbouring residential 
community of Iver Heath.

Purpose Built Visionary Streetscapes 

2.6 A living and working community for the creative industries will be established adjacent to 
Pinewood Studios.  It will be constructed around a network of streetscapes that will have the 
characteristics of European and North American locations such as New York, Venice, 
Amsterdam and Prague.  
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A Quality Environment

2.7 Some 25.7 hectares of land will be landscaped to include open areas, space and habitats 
created to suit the ecology of the local area, footpaths and cycle tracks and dedicated areas 
for recreation.

Enhancing the Existing Pinewood Studios Masterplan

2.8 In 2006, planning permission (ref. 04/00660/OUT) was granted for the development of 
Pinewood Studios for 94,700 sq m of new state of the art media facilities.  The implementation 
of the Pinewood Studios masterplan is being phased over 10 years, crucially enabling 
Pinewood Studios to remain operational throughout.  The first phase of the Pinewood Studios 
masterplan commenced with the construction of a new entrance in 2007 and a new 
headquarters for Technicolor Ltd1

2.9 Pinewood complements and enhances the Pinewood Studios masterplan which together will 
secure the future of the screen industries in the UK and establish a major economic asset in 
Buckinghamshire and the wider South East region.  

. The full roll out of the Pinewood Studio's Masterplan is 
anticipated to generate over 1,500 new jobs. 

1 Technicolor Ltd is one of the leading providers of film and digital creative and processing services to 
the worldwide film industry
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3. The Drivers for Pinewood

3.1 This Chapter explains the factors behind the need for Pinewood.

Securing the Future of Pinewood Studios and the UK Creative Industries

3.2 In order to maintain its position as a screen industry leader, PSL has to continue to attract 
custom and provide what film and television producers require now and in the future.  
Pinewood will assist in achieving that objective and will contribute meaningfully to the creative 
industries which is one of the Government’s preferred economic initiatives. 

Reducing the Environmental Impact of Film Production

3.3 Film production can have a significant carbon impact.  There is pressure on film production 
companies to reduce their environmental impact.  Pinewood will provide opportunities to film in
streets characteristic of cities in America and Europe on one day and on another, shoot 
indoors at Pinewood Studios.  The concept will enable production companies to reduce the 
need for overseas travel, significantly reducing their carbon impact. 

Improving the Quality and Reducing the Cost of Location Filming 

3.4 The growing popularity of digital and satellite television has significantly increased the number 
of television channels available to British viewers.  The need to fill these channels has led to 
an increase in lower quality television (e.g. game shows and reality television) and more 
repeat screenings.

3.5 In order to provide television channels with high quality images, there is demand for material 
that matches the quality of film production. However, film budgets are unavailable to television 
productions and filming on location is typically cost prohibitive.  Pinewood will offer the 
television industry opportunities to film on location without the need to construct external sets
or to travel overseas.  

3.6 The UK is perceived by film producers to be a relatively expensive country to work in.  Some 
countries such as Hungary, the Czech Republic and South Africa are less expensive, 
others more so - US, Canada, Australia and Germany.  The UK is second only to the US in 
having available everything and everyone needed by film producers to make films of high 
production value and which limits the expenditure and risk that would otherwise be incurred in 
importing people and equipment.

3.7 Set construction presents a major cost to film makers.  On a large budget film, the cost of set 
construction and location filming comprises about 30% of the overall budget cost of the film 
making. Lower budget film productions and television productions find it difficult to justify the 
cost of external set construction, limiting their capacity to create quality and interesting films
and television programmes.
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3.8 Filming on location overseas typically adds significantly to the costs of making films, including 
travel costs, accommodation, security, employment costs, hiring of equipment and local 
payments to landowners and authorities.  Pinewood will significantly reduce costs of film and 
television production.

3.9 Further detail on the challenges of filming on location is provided in Appendix 6.

Capitalising on the Advantages and Minimising the Risks of Location Filming 

3.10 High definition (HD) and digital media benefits from location filming compared to filming on a 
stage or using a set.  Film and television production companies like to include international 
locations in their productions.  Location filming brings particular challenges, for example 
security, privacy, weather, lighting, and fully flexible streetscapes.  Nevertheless, filming on 
location is vital to provide images setting the context of a sequence.  Filming on location 
remains a highly desirable component of cinematography.  Pinewood will bring locations and 
stages together, and provide a uniquely secure, controlled, integrated and accessible 
environment for film makers.  Pinewood will offer flexibility for example, different street 
furniture or dressing of building facades.

3.11 An integrated site with dedicated facilities will reduce the costs of location filming and many of 
the logistical problems that would otherwise come with it, such as compliance with local laws 
and customs; language and political barriers; managing power, water and waste; privacy, 
confidentiality and safety and minimising mischief; damages claims and insurance; facilitating 
access and parking; and reducing extraneous noise and interruptions.  The Management and 
Operation Strategy (Appendix 2.7 to the Environmental Statement, Document 6) outlines 
how such issues are likely to be managed.

3.12 Further detail on the challenges of filming on location is provided in Appendix 6.

Economies of Scale: the Benefits of a Cluster 

3.13 A wide range of potential users will benefit from the facilities that Pinewood will offer; for 
example:

� use of streetscapes for fashion and music videos, corporate videos and television 
production;

� open air theatre as a venue and a place for training and developing the performing arts;

� integrated film production facilities including location filming, stage filming, and
animations;

� design skills, model making, and architectural set-designing; and

� digital content publishing, web design, and games development.

3.14 The overall package of the various benefits and features that Pinewood will offer should 
encourage film makers and producers to film in the UK.
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3.15 Further detail on the benefits of clusters is provided in Appendix 3. Examples of other 
proposed creative industries clusters / media clusters in the UK are provided in Appendix 7.

Withstanding International Competition

3.16 As one of the leading growth sectors of the UK economy, the screen industries are subject to
increasing international competition.  Technology used for film and television production is 
changing, with an emphasis on digital production.  There is more pressure on film and 
television companies to create high quality productions on lower budgets, to drive down costs 
and to reduce the impact of film and television production on the environment.

3.17 In order to maintain its position in the screen industry as a leading studio, Pinewood Studios 
has to continue to attract film and television production and to provide what is required by the 
industry. Pinewood will further assist in achieving that objective and will contribute 
meaningfully to the creative industries and one of the Government’s preferred economic 
initiatives. 

3.18 Without developments such as Pinewood, the UK screen industries will find it harder to remain 
internationally competitive over the medium to longer term. International competitors will take 
market share from the UK in exactly the type of knowledge-intensive sector that the 
Government sees as essential if the UK is to overcome the competition of lower labour costs 
overseas. Whilst the skill base exists in the UK, it may relocate, attracted by investment 
overseas in infrastructure, leaving the UK even more vulnerable to international competition.

3.19 Further detail on global competition faced by Pinewood Studios is provided in Appendix 8.

Need to Develop and Adapt to Changing Technology and Media Demands

3.20 The film industry plays an important role in introducing, testing and transferring new 
technologies to other parts of the creative industries.  Research2

3.21 The evolution of new digital and computer technologies that are integrated into film production 
also need space and opportunity to develop features that would benefit if located "on site" with 
other production activities. Pinewood will optimise sector specific training by encouraging and 
supporting new technologies. A unique concentration of talent and stimulus will be focused in
a distinctive, creative hub.

recognises that the film post-
production sector has developed a number of techniques in computer generated imagery 
(CGI) initially for use in films that have then been utilised in television, interactive and other 
media.  

3.22 Further detail on the changes in media technology is provided in Appendix 5.

2 The Economic Impact of the Core UK Film Industry (Oxford Economics, 2007)
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Nurturing and Retaining Home Grown Talent

3.23 The UK remains a popular and established location for international film production.  We 
produce first class acting talent and many Hollywood stars as well as writers and directors of 
international reputation and highly skilled technicians and crew.  It is critical to the UK screen 
industry that our talent, reputation and expertise is nurtured and retained in the UK.
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4. The Key Benefits that Pinewood will Deliver

4.1 This Chapter considers the key benefits that Pinewood will deliver, justifying the very special 
circumstances for inappropriate development which will outweigh the harm caused to the 
Green Belt. It also explains why Pinewood cannot be developed in another location (see also 
Location – Why Adjacent to Pinewood Studios?, Chapter 5).

4.2 The key benefits of Pinewood fall into four categories; for the creative industries, 
environmental; economic and social.

Benefits to the Creative Industries

a) Creating and Industry Cluster

4.3 The cumulative benefits generated by clusters of related business or non-commercial activities 
are recognised and documented (Appendix 3). Creating a new, dynamic community 
specifically designed to foster skills, learning and ideas and to present innovative proposals for
the screen industry that will achieve substantial cost savings and reduce carbon emissions 
from film and television production lies at the heart of the vision for Pinewood.  Introducing a 
residential element into the scheme will not only support it financially but will provide an 
essential component of a genuinely interactive, engaging, distinctive centre of excellence.  
Whilst it is not anticipated that all residents of Pinewood will necessarily work in the screen 
industries, clearly it will appeal to many who are involved in the creative industries.  It will be 
an intriguing environment and one which should be intrinsically arresting and stimulating. 

4.4 Government, particularly at a national and regional level encourages industry clusters. This is 
evident from planning permission having been granted elsewhere for new cluster schemes
focused on the creative industries (Appendix 7). Pinewood will complement these schemes.

BENEFITS 
OF 

PINEWOOD

ENVIRONMENTAL ECONOMIC SOCIALCREATIVE 
INDUSTRIES
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b) Reducing the Cost of Film and Television Production

4.5 “When you are making a film, it’s always a financial decision.  But you also have to 
weigh up financial against timescales.  You have got to deliver on time and on 
schedule”.3

4.6 Filming on location overseas inevitably increases filming costs.  Costs are typically incurred for 
visas and permits, travel, overnight accommodation, crew – per diem, security, hiring 
equipment (catering, lighting, etc), payments to local authorities, landowners and residents for 
use of streets; additional travel and set up time.  The facilities for film and television production 
companies at Pinewood will grant an opportunity to significantly reduce these location filming 
costs. 

4.7 Set construction presents a major cost to film makers (see Appendix 6).  Lower budget film 
productions and one-off television programmes (albeit feature length) find it difficult to justify 
the cost of external set construction, limiting their capacity to create quality and interesting 
films.    

4.8 Pinewood will also assist production companies to mitigate costs incurred as a consequence 
of unforeseen circumstances; for example, delays caused by adverse weather conditions, or 
the ill health of principal actors or crew.  Productions may transfer to Pinewood Studios for
indoor filming without difficulty and loss of time.

c) Improved Security for Location Filming

4.9 “Pinewood [Studios] has 16 film stages including the brand new 007 Stage which is a 
59,000 sq ft stage, water facilities, a fantastic backlot, beautiful gardens and it’s a
secure place to deliver a film of the complexity of James Bond”.4

4.10 One of the risks that exists for any production company when filming on location is security.  In 
order to shoot safely on location, production companies generally employ a team of security 
staff and typically are required to close the location to the general public.  

4.11 Production companies will be able to film in Pinewood in a secure location with little or no 
security required.

d) Meeting the Demand for More and Interesting Film and Television Production 

4.12 The growing popularity of digital and satellite television has significantly increased the number 
of television channels available to British viewers (See Appendix 5).  A consequence of this 
has been an increase in lower quality television (e.g. game shows and reality television) and 
more repeat programmes.

3 Callum McDougall, Executive Producer Quantum of Solace (2008)
4 Callum McDougall, Executive Producer Quantum of Solace (2008)
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4.13 There is a demand from film and television to make more, good quality productions and, from 
television in particular, to match the quality of image produced for film.  Reducing the cost of 
production is clearly a key factor.  Pinewood will offer the television industry feasible options
to create ‘location’ scenes without expending money and time on external set construction or 
overseas travel.

e) Benefit to other Creative Industries

4.14 Whilst the development of a creative industry focused cluster, built around Pinewood Studios, 
will most immediately benefit the screen industries themselves (in particular the film, television 
and screen advertising industry), it will bring benefits to other creative industries, many of 
which provide or receive services to the screen industry.  It is reasonable to forecast that a 
greater volume of film and television production at Pinewood Studios resulting from the 
development of Pinewood will generate substantial spin-off demand and work for related 
businesses and enterprises.

4.15 Examples of other creative industries are set out in Appendix 9.

f) Benefits to other Film and Television Studios in the Region

4.16 The principal objective of Pinewood is to strengthen the position of Pinewood Studios and
develop it as a creative industries hub, focused on the screen industries.  

4.17 Pinewood will also benefit other film and television studios in the UK, particularly those in the 
south east region.  Pinewood will offer these studios opportunities to use Pinewood’s facilities, 
in turn encouraging film and television production companies to use them. Details of other
film and television studios are provided in Appendix 10.

g) Advancing New Technology for the Creative Industries

4.18 The film industry plays an important role in introducing, testing and transferring new
technologies to other parts of the creative industries (see Appendix 5). Research5

h) Meeting Government Objectives to make Britain Europe’s Creative Industries Hub

recognises that the film post-production sector has developed a number of techniques in 
computer generated imagery (CGI) initially for use in films that have then found application in 
television, interactive and other media.  

4.19 Pinewood responds to a number of the Government’s commitments for the creative industries
as set out in Creative Britain: New Talents for the New Economy6

5 The Economic Impact of the Core UK Film Industry (Oxford Economics, 2007)

. They include:

6 Creative Britain: New Talents for the New Economy’ (DCMS/BERR/DIUS, 2008)
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� giving young people the chance to learn about and make films, digital or new media art, 
and attend top quality live performances (at the open air theatre).  The Pinewood Screen 
Crafts Academy (see Appendix 4) will also offer educational opportunities to encourage 
children to enter the creative industries (Commitments 1, 5 and 7);

� making Pinewood Studios a beacon for innovation in the creative industries in the South 
East (Commitment 13); and

� strengthening Pinewood Studios role as a leader in film and television production and 
location for creative talent (Commitment 23).

4.20 A more detailed explanation of how Pinewood responds to these Government commitments is 
provided in the Economic Impact Assessment (Document 5).

Environmental Benefits

i) Reducing the Carbon Impact of Film and Television Production

4.21 The screen industries, in particular the film industry, are under pressure to be more conscious 
of their impact (‘carbon footprint’) on the environment and to minimise their carbon emissions.

4.22 PSL is committed to assisting the Greater London Authority (GLA) and the screen industries 
in their aspiration to make the industry more environmentally conscious (e.g. the Green 
Screen London initiative launched February 2008). Pinewood is designed with the best 
achievable levels of energy efficiency through building design and operational procedures.  
The ability to film in international locations without the need for cast and crew to travel 
overseas will bring significant carbon reductions.

4.23 The Carbon Footprint Study (Document 4) assesses the carbon savings of the Pinewood
masterplan by comparing the carbon impact of a South Buckinghamshire resident to that of a 
Pinewood resident. The assessment compares this ‘Business as Usual’ (Scenario A) case 
against two scenarios for Pinewood; the use of gas CHP until 2016 then biomass CHP from 
2016 (Scenario B: equivalent to CSH7

7 Code for Sustainable Homes

Level 4, rising to CSH Level 6) and biomass CHP from 
the outset (Scenario C: equivalent to CSH Level 6). The assessment shows that a typical 
South Buckinghamshire resident would have a carbon impact of around 6.2 tonnes 
CO2e/capital/annum (Scenario A).  This reduces by 39% to 3.8 tonnes CO2e/capital/annum 
under Scenario B and 45% to 3.4 tonnes CO2e/capital/annum under Scenario C.  
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4.24 The Carbon Footprint Study (Document 4) also assesses the carbon saving of filming at 
Pinewood, compared with a typical production filmed using overseas locations. The 
assessment was based on a theoretical mid-budget film or television production.  Again, the 
existing practice (‘Scenario 1: ‘Business as Usual’) was compared with two scenarios for 
Pinewood: sourcing energy for filming from ‘green tariff’ electricity from conventional energy 
sources (Scenario 2) and sourcing energy for filming from off-site renewable technologies and 
heat from the biomass CHP (Scenario 3).  Compared to a ‘typical’ production filmed using 
overseas locations, the same production filmed at Pinewood would reduce the carbon impact 
by 45% (Scenario 2).  This could increase to up to 77% if off-site renewable energy could be 
sourced (Scenario 3).

4.25 Further detail on the carbon benefits of Pinewood are provided in the Carbon Footprint 
Study (Document 4).

Economic Benefits

j) Job Creation

4.26 The Economic Impact Assessment (Document 5) for Pinewood forecasts that it will provide 
around 630 FTE8

4.27 When applying industry multipliers, the overall number of jobs created at Pinewood increases 
to around 960 jobs by 2022.

jobs, of which around 450 jobs will be in the creative industries.

k) Inward Investment

4.28 The creative industries contribute some £57.3bn to UK GDP of which approximately £22bn is 
attributable to the screen industries.  There is no doubt that the screen industries make a 
considerable contribution to the UK GDP; their demise would have a significant impact.

4.29 Pinewood Studios plays a key role in the screen industries but its economic impact goes much 
further than this one sector: “Its core film activities therefore support economic activity in 
other sectors, notably media and TV.  This an economic of scope benefit arising as film 
contributes to an element of fixed overhead operating costs for the studios... The 
studio has a significant influence on the local, regional and UK economy”9.

4.30 The Economic Impact Assessment (Document 5) for Pinewood forecasts that it will achieve 
significant economic benefit for the screen industries against growing international competition 
and will contribute £24.2m of direct economic income to UK GDP, once operational.

4.31 When applying industry multipliers, which could account for a further £36.2m of economic 
activity in the UK, this increases to £60.4m of economic activity in the UK.

8 Full Time Equivalent
9 The Economic Impact of the Core UK Film Industry (Oxford Economics, 2007)
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Social Benefits

l) Providing a Training Facility for the Screen Industries 

4.32 Pinewood will include a training academy (Pinewood Screen Crafts Academy) that will function 
as an additional facility to the National Film and Television School (NFTS) in Beaconsfield
(see Appendix 4). The NFTS believes that Pinewood offers “a great opportunity to 
establish a world class training facility to ensure the continued provision of high quality 
craft support for future generations of film and programme makers working in the 
UK”10

4.33 The Pinewood Screen Crafts Academy will assist the NFTS and Skillset's Screen Craft 
Academies to extend its existing training programme and help ensure the UK’s long 
established international reputation for providing the very best of film and programme making 
craft skills.  

.

4.34 It is proposed that the Pinewood Screen Crafts Academy will offer one year foundation 
degrees in 20 craft assistant roles.  It will dovetail with existing undergraduate and graduate 
screen media education and the new 14 to 19 Creative and Media Diplomas which started in 
the autumn 2008 in secondary schools.  It is envisaged that after two start-up years, the 
Pinewood Screen Crafts Academy could train some 120 or more students a year.  The 
courses would run for a full academic year (approximately 40 weeks) and would offer students
training that is 80% practical training including one day per week of formal / desk study).

4.35 In addition to the Pinewood Screen Crafts Academy, there will be an upgrading of skills locally, 
and greater opportunities for improving local skills focused around the cluster of creative 
industries at Pinewood and Pinewood Studios.

m) Providing Affordable Housing

4.36 Pinewood will deliver up to 420 affordable dwellings, as part of a sustainable new community. 
This is significant provision in an area with historically low affordable housing delivery rates. 
Housing development in South Bucks is principally on small sites, and although a reduction in 
the threshold for the delivery of affordable housing is being proposed through emerging 
planning policy, this has historically been and is likely to continue to be a barrier in terms of 
delivery of affordable housing in the area.

10 Pinewood Screen Crafts Academy (National Film & Television School Proposal, July 2008).



Pinewood
A Living Community for the Creative Industry

Page 18

4.37 Despite the high number of homes delivered in South Bucks in 2007/0811 only 8.7% of the 
homes delivered were affordable12

4.38 South Bucks District Council currently has 1,800 households on the waiting list for affordable 
homes. A delivery rate of 450-500 affordable homes per annum would be required to begin to 
meet this need, but at a 94

(this equated to 33 net additional affordable units in 
2007/08). Although South Bucks is considering alternative means of achieving affordable 
homes, which may include a reduced threshold or requirement for commuted sums, this still 
provides less certainty in terms of delivery of those homes than can be achieved on larger 
sites. South Bucks current approach of relying upon piecemeal development to meet 
affordable housing targets is therefore unlikely to deliver the required amount of affordable 
housing.  Pinewood is better placed to deliver affordable housing than smaller scale schemes 
that are likely to come forward across the district.

13

4.39 Further information on the affordable housing requirements of South Bucks District Council 
and the contribution delivered by Pinewood is provided in the Planning Statement (Document 
1).   

homes per annum delivery rate (as recommended by the draft 
South East Plan), this will not be achievable. The South Bucks Core Strategy Emerging 
Approach (2009) anticipates a requirement for delivery of 400-500 homes over the Plan 
period, which is significantly below the overall need. The contribution of 420 homes over the 
next ten years, which will be delivered by Pinewood makes an important and valid contribution 
towards local affordable housing need, far in excess of what will be achieved by bringing 
forward the same number of dwellings on a series of smaller sites and with far greater 
certainty of delivery.    

n) Providing Cultural Facilities e.g. Open Air Theatre

4.40 Pinewood will provide cultural facilities which will be available to the creative industries and the 
local community.  An example of this is the proposed open air theatre which will offer a 
performing arts space within the scheme.

4.41 Further information on the proposed Open Air Theatre is provided in the Design and Access 
and Sustainability Statement (Document 3).

11 378 homes delivered 2007/08 - South Bucks Annual Monitoring Report 2007-2008 (December 
2008)
12 South Bucks District Council Annual Monitoring Report 2007-2008 (December 2008).
13 Proposed Changes to the South East Plan Regional Spatial Strategy (2008) sets a target of 94 
homes per year for the period 2006-2026.
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5. Location – Why adjacent to Pinewood Studios?

5.1 For a number of reasons, Pinewood Studios is the only place in the UK that is able to achieve 
the vision for Pinewood and meet the Government’s objective of making the UK the creative 
hub of Europe. This Chapter will explain the necessity of developing Pinewood adjacent to 
Pinewood Studios.  

Proximity to a Skilled Workforce

5.2 The south east has the greatest skill base of film and television related craftsmen (set 
designers, model/prop makers, art directors, lighting and sound technicians, and crew) in the 
UK14

5.3 “The great thing about Pinewood is that it’s a one stop shop and that’s very comforting 
for producers.  You can come into a studio environment where everything’s in one 
place; water filming specialists, SFX companies, computer graphics companies, 
lighting and camera companies.  It’s fantastic. We have a very stable workforce here in 
the United Kingdom”.

.  As many of these are self employed, or work for small creative industry employers, they 
tend to be located within easy access of many of the existing studios.  Pinewood Studios itself 
has around 200 creative industries businesses on site (see Appendix 11).  More operate at 
Shepperton Studios and in the surrounding areas.  This creates a "critical mass" of self-
sustaining commercial support, which is recognised by the producers who use this expertise.

15

Proximity to World Class Media Infrastructure 

5.4 The immediate juxtaposition of the facilities and technology networks that exist at Pinewood 
Studios is critical to the success of the concept of Pinewood as an ultimate one-stop film shop.  
It will achieve all of the benefits that clusters can generate: physical proximity of people, the 
flexibility to shoot indoor and outdoor scenes for the same film or programme without having to 
move people and equipment long distances; knowledge transfer; access to a skilled workforce 
all working effectively within one campus; building on the Pinewood Studios brand and making 
best use of the advantages that Pinewood Studios already enjoys; building on to an existing 
infrastructure for the screen industries which has been developed over decades.

5.5 The economies of scale of both construction and operation of Pinewood can only be met by 
integrating Pinewood with Pinewood Studios.  The advantages that Pinewood will create for
producers is immediately compromised by disaggregating any element of the proposal; to 
remove Pinewood away from Pinewood Studios would utterly undermine the concept of a 
single integrated site and the competitive edge that it will deliver for the benefit of the 
Pinewood Studios Group critically the contribution that the creative industries make to the UK 
economy and effectively prevent the significant potential of carbon emission savings that can 
be realised from the integrated site.  

14 There are estimated to be around 100,000 businesses in the Greater South East (includes London 
whereas South East governmental region excludes London) employing almost 600,000 people (see 
Economic Impact Assessment (Document 5); they include new start-ups and foreign investors. 
15 Callum McDougall (Executive Producer of Casino Royale (2006) and Quantum of Solace (2008))
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Enhancing the Existing Reputation / Brand 

5.6 Pinewood Studios’ reputation has built up over 70 years and was awarded a BAFTA for 
services to the film industry in February 2009.  It is internationally renowned for having high 
quality facilities in one location and producing quality films over many decades.  No reputation 
can be achieved overnight, whatever the level of financial investment.  The success of a film 
studio is defined by the success of the productions made there, the quality of the 
management, and the quality of those who choose to make films. Indeed, many overseas film 
studios seek association with the Pinewood Studios brand in order to promote their services to 
international production companies.

5.7 The concentration of similar and complementary activities is widely recognised as a key to the 
success of an industry cluster (see Appendix 3), particularly where this exists in connection 
with a recognised international reputation. Without substantial international or national 
reputation or brand, studios have struggled to achieve the success of the Pinewood Studios 
Group, as exemplified by the failures of Dragon Studios at Bridgend and Atlantic Film &
Television Studios in Cornwall.  Dragon Studios was unsuccessful notwithstanding financial 
assistance from the Welsh Assembly and support from Rhondda Cynon Taf Council and 
other stakeholders.

5.8 Film Director Sir Alan Parker emphasises the importance of the brand: “Only when you work 
in a studio complex like Shepperton or Pinewood that is perfectly designed for film 
makers, do you see the huge difference between being here and being in just an 
everyday studio”. Similarly, Jonathan Frakes (Film Director, Thunderbirds (2004)) says that 
“So many big productions want to shoot in the UK and if you do you want to shoot at 
Pinewood or Shepperton”.

5.9 Film Producer Duncan Kenworthy; “It is not surprising that when the big American 
studios come to Europe they gravitate to these facilities because they feel at home 
here, they get the attention and services that they need”.

Communications 

5.10 As an international business and with a reputation as a centre for excellence for culture and 
creativity, it is important for the film studios to be close to London although the nature of the 
current and potential commercial activities could not be retained in the built-up urban 
environment.  Surrey, Buckinghamshire and Hertfordshire have the greatest concentration of 
film studios in the UK (see Appendix 10) of which Pinewood Studios is the largest.  

5.11 Pinewood Studios is easily accessible via a strategic road network (M25, M3, M4 and M40) 
making it ideally placed to meet the needs of businesses and people involved in film and 
television and the creative industries. 

5.12 Given the international nature of film production companies that rely on actors and film 
producers and directors from overseas, it is important that a major film studio, like Pinewood 
Studios, is connected to good international transport links. Heathrow, Gatwick and Northolt 
Airports are all close to Pinewood.
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5.13 Within the site itself, a huge variety of specialised connectivity services for creative industries 
companies can be provided at Pinewood Studios and Shepperton Studios to suit all types of 
needs from basic telephony and broadband services, specialised high bandwidth services 
designed for the creative industries connecting to a dedicated media use network.  These 
services can be used for the FACT16

5.14 The importance of access to these complementary facilities was emphasised by Lloyd Levin 
(Film Producer, United 93 (2006) and Lara Croft Tomb Raider: The Cradle of Life (2003)):
“when you have all the film making facilities under one roof the convenience of and the 
control you have is invaluable.  Beyond that, to work with the best craftsman, best 
sculptors, painters and model makers in the world – amazingly that’s all under one roof 
too”.

-accredited, Dolby-licensed secure movement of audio, 
video and data within the studios, around the UK and to a number of designated worldwide 
destinations (typically the Hollywood studios).  If required, a fully managed service can be 
provided, together with data storage and disaster recovery services.

Land at the Proposed Site

5.15 The land on which Pinewood is proposed to be developed is owned by the Pinewood Studios 
Ltd.  Its location adjacent to Pinewood Studios would enable effective and efficient use of the 
combined site, maximising the benefits of this juxtaposition.

5.16 Despite its Green Belt designation, part of the land has been previously excavated and back-
filled; part was used as a construction and set down site for the construction of the M25.  The 
land is classified as being of low quality for agricultural use and is suitable for development.
Further explanation of the landscape value of the land is provided in the Landscape and 
Visual Impact Assessment that forms part of the Environmental Statement (Document 6).

Feasibility of Relocating Pinewood Studios

5.17 In order to properly benefit from the existing facilities and capitalise on the existing Pinewood 
Studios reputation, Pinewood must be co-located with the existing studios facilities.  If 
planning permission were to be refused at the proposed location, serious consideration would 
need to be made to relocating the existing studios to enable a comprehensive redevelopment 
encompassing existing and proposed facilities.  This has been considered but dismissed as 
not feasible.

16 The Federation Against Copyright Theft system of accreditation ensures on behalf of the industry 
that film and television products are only handled by reputable and credible firms who have good 
security procedures and working practices in place.
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5.18 The immediate juxtaposition of the facilities and technology networks that exist at Pinewood 
Studios is critical to the success of Pinewood.  It will achieve all of the benefits that clusters 
can generate: physical proximity of people, the flexibility to shoot indoor and outdoor scenes 
for the same film or programme without having to move people and equipment long distances; 
knowledge transfer; access to a skilled workforce all working effectively within one campus; 
building on the Pinewood Studios brand and making best use of the advantages that 
Pinewood Studios already enjoys; building on to an existing infrastructure for the screen 
industries which has been developed over decades.

5.19 The clarity of the enhanced level of product and services that Pinewood will create would be
immediately compromised by disaggregating any element of the proposal; to remove 
Pinewood away from Pinewood Studios would utterly undermine the value of having two sites 
adjacent to each other and the competitive edge that they will deliver for the benefit not only of 
the Pinewood Studios Group but also the contribution that the creative industries make to the 
UK economy.
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6. Conclusion

6.1 This Chapter summarises the benefits of Pinewood that clearly outweighs the harm to the 
Green Belt from the development.  

Figure 6.1: The Benefits of Pinewood

Benefits to the Creative Industries

a) Creating an Industry Cluster;

b) Reducing the Cost of Film and Television Production;

c) Improving Security for Location Filming;

d) Meeting the Demand for More and Interesting Film and Television Production;

e) Benefit to other Creative Industries;

f) Benefits to other Film and Television Studios in the Region;

g) Advancing New Technology for the Creative Industries; and

h) Meeting Government Objectives to make Britain Europe’s creative industries hubs.

Environmental Benefits

i) Reducing the Carbon Impact of Film and Television Production.

BENEFITS 
OF 

PINEWOOD

ENVIRONMENTAL ECONOMIC SOCIALCREATIVE 
INDUSTRIES
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Economic Benefits

j) Job Creation; and

k) Inward Investment.

Social Benefits

l) Providing a Training Facility for the Screen Industries;

m) Providing Affordable Housing; and 

n) Providing Cultural Facilities e.g. Open Air Theatre

6.2 In accordance with PPG2, the benefits of a development in the Green Belt that contribute to 
the very special circumstances need to be balanced against the harm caused to the Green 
Belt. The harm is assessed by the various technical assessments in the Environmental 
Statement (Document 6).  The Planning Statement (Document 1) draws together the 
benefits and the harm and shows how the benefits will clearly outweigh the harm, thereby 
meeting the test sets out in PPG2.

6.3 The imperative of developing Pinewood in immediate proximity to Pinewood Studios is critical.  
Whilst locating Pinewood to an alternative site has been considered, specifically in the 
Planning Statement (Document 1), the essential objectives of the proposal are dependent on 
the relationship and interaction between Pinewood and Pinewood Studios.
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Appendix 1

Note on the Green Belt Policy Test under PPG2

The Pinewood site is located within the Green Belt. Accordingly, the proposed development is by 
definition ‘inappropriate development’ within the meaning of PPG2: Green Belts (ODPM, 1995). 
Paragraph 3.1 of PPG2 provides that ‘very special circumstances’ are required to justify inappropriate 
development in the Green Belt. Paragraph 3.2 goes on to state:

“Inappropriate development is, by definition, harmful to the Green Belt. It is for the applicant to 
show why permission should be granted. Very special circumstances to justify inappropriate 
development will not exist unless the harm by reason of inappropriateness, and any other 
harm, is clearly outweighed by other considerations.”

The Courts have held that the list of considerations which may constitute very special circumstances is 
“endless” 17 and that very special circumstances describes an overall state of affairs which may be 
comprised of a number of factors which are more than the sum of their parts18

Accordingly, the necessary approach in the present case is to balance:

.

� the ‘definitional’ harm by reason of this being inappropriate development under PPG2, plus ‘any 
other harm’ to the Green Belt; and 

� the range of ‘very special circumstances’ advanced by Pinewood Studios Ltd.

As explained in the Planning Statement (Document 1) there is limited if any ‘other harm’ to the Green 
Belt aside from the ‘definitional’ harm by reason of it being inappropriate development under PPG2.
This is because, given in particular the existing degraded environment at the application site, the 
proposed development would have minimal impact on the openness of the Green Belt (which 
paragraph 1.4 of PPG2 describes as the ‘most important attribute’ of Green Belts) or on the purposes 
of including land in Green Belts which are described in PPG2 paragraph 1.5 as:

� To check the unrestricted sprawl of large built-up areas;
� To prevent neighbouring towns from merging into one another;
� To assist in safeguarding the countryside from encroachment;
� To preserve the setting and special character of historic towns; and
� To assist in urban regeneration, by encouraging the recycling of derelict and other urban land.

Against this context, as explained in the Planning Statement (Document 1), the range of very special 
circumstances outlined in this paper clearly outweigh the limited harm to the Green Belt arising out of 
the proposed development, and accordingly the grant of planning permission is justified in accordance 
with PPG2.

17 Brentwood BC v. Secretary of State for the Environment (1996) P. & C.R. 61, at p.68.
18 R (Basildon BC) v. First Secretary of State and Temple [2004] EWHC 2759 (Admin); Winter v. First 
Secretary of State and South Cambridgeshire DC [2004] EWHC 2952 (Admin).
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Appendix 2

A Brief History of Pinewood Studios and Pinewood Studios Today

A Brief History of Pinewood Studios

In 1934, Heatherden Hall was purchased by building tycoon Charles Boot, whose ambition was to 
create a film studio to rival Hollywood.  

He teamed up with flour milling millionaire, J. Arthur Rank in a move that ultimately led to the formation 
of the Rank Organisation, whose famous logo of the ‘the-man-with-the-gong’ has opened several 
hundred British movies.

Figure A2.1: Pinewood Studios Administration Building

Some of the most popular films in British cinema history have been made at Pinewood Studios from A
Matter of Life and Death (1946) and The Red Shoes (1948), to the Carry On comedies and the antics 
of Norman Wisdom.  Famously, Pinewood Studios has been home to James Bond for 22 films from Dr 
No (1962) to Quantum of Solace (2008). Pinewood Studios has been used for recent major film 
blockbusters including The Da Vinci Code (2006), The Bourne Ultimatum (2007), Sweeney Todd
(2007), and Mamma Mia! (2008).

In 2000, Pinewood Studios was purchased from Rank by investors led by Michael Grade and Ivan 
Dunleavy.  In the following year, Pinewood Studios and Shepperton Studios merged.  In 2005, after a 
successful listing on the Stock Exchange, the Pinewood Studios Group acquired Teddington Studios 
to expand its television business.

From the Second World War to the low point of British cinema in the 1980’s, Pinewood Studios has 
overcome many threats to its future.  In this digital age and in the face of increasing international 
competition, Pinewood will secure the future of Pinewood Studios and the long term future of the 
British film industry.
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The Pinewood Studios Group Today

Figure A2.2: The Gatehouse at Pinewood Studios

The Pinewood Studios Group includes Pinewood Studios, Shepperton Studios and Teddington 
Studios.  Over 290 enterprises in the screen industries operate from them (see Appendix 11).
The facilities available at Pinewood Studios are world class and offer the opportunity for making major 
blockbuster films. “There really aren’t any stages anywhere else that can accommodate a movie 
the size of a Bond picture, the way that Pinewood or Shepperton can” (Barbara Broccoli, Film 
Producer - James Bond Films).

Figure A2.3: Inside the 007 Stage, Pinewood Studios

Pinewood Studios and Shepperton Studios have 34 sound stages used for feature films, television 
dramas, commercials, music videos, animation and photo shoots. 18 of the stages are at Pinewood 
Studios, including Europe’s largest stage (007 Stage at around 5,500 sq m). The Underwater Stage at 
Pinewood Studios (6,900 sq m) is the only purpose-built studio-based underwater filming facility of its 
kind in Europe. The floodable ‘Paddock Tank’ at Pinewood Studios has a 20m (60 ft) high blue screen 
backing and is used for special effects and model work.
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Figure A2.4: Hornblower being filmed on the Paddock Tank, Pinewood Studios 
The Pinewood Studios Group has post production facilities that include 10 mixing re-recording 
theatres, 2 ADR and Foley suites and can cater for film and television audio as well as foreign 
dubbing, optical transfer and duplication, all supported by an experienced and talented mixing team.  

Figure A2.5: Powell Theatre, Pinewood Studios

Any major film production requires the skills of hundreds of people.  Pinewood Studios and 
Shepperton Studios provide facilities and support to producers, directors, writers, artists, production 
managers, art departments, wardrobe, armoury, make-up, special and visual effects, and for editing 
and post production. The construction of film sets requires carpenters, plasterers, riggers, scenic 
artists, sculptors, props and set dressers.  On-set operations require gaffers19, electricians, camera 
grips and operators and sound recordists. Pinewood will bring international locations to the UK’s 
creative talent, improving efficiency of film and television production and making Pinewood Studios the 
first choice in the world for screen production.

19 Head electrician
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Table A1.1 below provides a summary of the screen media made in the UK that used facilities at 
Pinewood Studios.

Table A1.1 Screen Media Made in the UK that used Facilities at Pinewood Studios 
2006

FILM TELEVISION COMMERCIALS MUSIC VIDEOS
10,000 BC Bo! N in the USA Asda Tom Jones
1408 Audi Dame Shirley Bassey
Atonement Brainiac (Season 4) Blinding Graham Coxon
Casino Royale (James 
Bond)

Charlotte Church British Airways Hi Fi

Children of Glory Collective BT Status Quo
Children of Men Comedy Map of Britain Camelot
Da Vinci Code Deadringers (Series F) Car Clinic
Death Defying Acts Death Wish Live Carling
Eragon Deep Water DFS
Flight 93 Dr Who Fibre Sure Casting 

Day
Fred Claus Duet Impossible Film Four Idents
Gale Force 10 Extras Frank
Harry Potter & the 
Order of the Phoenix

Gale Force Gillette

His Dark Materials: 
The Colden Compass

Interviews Intel (x2)

I Want Candy Iraq Johnson & Johnson
Inkheart Last of the Summer 

Wine
LG

Love in the Time of 
Cholera

Man to Man with Dean 
Learner

Lloyds

Miss Potter Midsomer Murders Max Factor
Penelope Modern Toss Nationwide
Stardust Most Haunted Nobby’s Nuts
The Bourne Ultimatum My Family Olay
The Holiday New Tricks Opel
The Mutant Chronicles Poliakoff 2006 Pantene
The Other Boleyn Girl Prime Evil Push the Button
The Pond Prisoners of Katr Sanex
The Walker Radio Times Sony
The Waterhorse Robin Hood Test Commercial
X Men 3 Ronnie Acona Thrice

Ruby in the Smoke Vaseline
Take it or Leave It Vodaphone (x2)
Test the Nation Volkswagen 
That Mitchell & Webb 
Look

Walkers

The Apprentice Yellow Pages
The British Connection
Two Pints of Lager...
Unanimous
Vorderman’s Big Brain 
Game (Season 1)
Weakest Link
Zebrugee
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2007
FILM TELEVISION COMMERCIALS MUSIC VIDEOS

28 Weeks Later Ancient Discoveries 3 Mobile Amy Winehouse
Agent Crush Ballet Shoes All of Me Ben’s Brothers Pop 

Promo
Angus, Thongs and 
Full Frontal Snogging

Blue Peter Allergen Stills Shoot Danni Minogue

Apocalypse Code Channel 4 Launch Ariel Spice Girls
Best Time of our Lives Christmas at the 

Riviera
Barclays Stills Shoot Status Quo

Brideshead Revisited Comic Relief Bran Flakes Take That
Churchill at War Deadringers BT
City Rats Dragons Den Car Clinic
Donkey Punch Eastenders Citroen
Doomsday Extras Christmas 

Special
Currys

Eden Lake Friday Night Project Deadringers
Flashback of a Fool Half Broken Things Discovery
Harry Potter and the 
Half Blood Prince

Indianapolis E4 Bunker

Hellboy 2: The Golden
Army

Jam and Jerusalem Fibre Sure

Hippie Hippie Shake John Snow Guardian Competition
How to Lose Friends 
and Alienate People

Keith Barry H&M

In Bruges Literacy Harveys
Incendiary Man to Man with Dean 

Learner
Immortal

It's a Free World Mistresses Knorr Soup
Journey to the Moon Music Idents Man about Town
Knife Edge New Tricks Manor Farm Video 

Shoot
Mamma Mia! Olympic Rings Morrisons
Man on Wire Omid Djalili Nationwide
Mr Nobody Poirot Olay (x2)
National Treasure 2 Roman Mysteries Optical Express
Punch Scrapheap Challenge Picture Perfect
Seven Crosses Sense & Sensibility Pirates
Slumdog Millionaire South Bank Show Post Office
Sunshine That Mitchell & Webb 

Look
Quays Shopping 
Centre

Sweeney Todd: The 
Demon Barber of Fleet 
Street

The Christies Smirnoff

Telstar The Colour of Magic Special Effects Test
The Bank Job The National Lottery: 

The People’s Quiz
Sunseekers

The Boy in the Striped 
Pyjamas

True Heroes The Sun
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The Chronicles of 
Narnia: Prince 
Caspian

Vicar of Dibley T-Mobile

The Colour Of Magic Vivienne Vyle Top Teks
The Dark Knight
(Batman)

Whizz Whizz Bang 
Bang

Umbro

The Edge of Love
The Imaginarium of Dr 
Parnassus
The Wreck
The Young Victoria
There for Me
Wild Child

2008
FILM TELEVISION COMMERCIALS MUSIC VIDEOS

A Fox's Tale Agatha Christie 8:3 Boyzone
Act of God Beautiful People Alice in Wonderland DJ H Music
Angus, Thongs and
Perfect Snogging 

Crooked House Amouage / Lyric The Last Shadow 
Puppets

Blind Mans Bluff Dick & Dom Aviva
Bond Title Sequences Dragons' Den (Series

6) 
Barnados

Book of Blood Eastenders Bond Girl
Burlesque Fairytales Film Four Promo Car Clinic
City Rats Horne & Cordon Cat Deluxe
Cracks In Search of the 

Perfect Horizon
Corporate Stunt Day

Creation Jonathan Creek Film Four Promo
Dhulm: Years of 
Torment

King Lear Freixenet

Eden Lake Lee Evans Title 
Sequence

George Samson

Jack Says Lily Allen And Friends Glassworks
Kick Ass Little Dorrit Harrods Magazine
Me and Orson Welles Miss Marple Huggies
Prince of Persia My Family (Season 9) Jamie Oliver Promo
Quantum of Solace
(James Bond)

Naval England & 
Death Weapons

Launch Event

Shark New Tricks LG
Slumdog Millionaire Parents of the Band Littlewoods
The Boat that Rocked Richard & Judy 

Launch
Mick Hucknell 
Rehearsals

The Hide Science Shoot Modelmakers
The Moon Princess Spin star (series 1) Nationwide
The World Unseen Sports Personality of 

the Year
New Balance

Toastie Take It Or Leave It 
(Series 3)

News of the World
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Wolfman The Friday Night Club 
(Pilot) 

Olay

The Insider Optical Express
Things Talk Pilot Paralympics
Tonight with Trevor 
McDonald

Police Bravery

Waking the Dead 
(Series 7) 

Savvis

Weakest Link (Season 
10)

Scubacraft Test

Wogan’s Perfect 
Recall

Sita

X Factor Song for 
Children in Need

Tests

The Insiders Pilot
Toshiba
Training
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Appendix 3

The Benefits of Industry Clusters

This Appendix summarises the benefits of industry clusters. 

What is an Industry Cluster?

Clusters have been defined by Professor Michael Porter (Harvard University Business School) as 
“geographic concentrations of interconnected companies, specialised suppliers, service 
providers, firms in related industries, and associated institutions (for example universities, 
standards agencies, and trade associations) in particular fields that compete but also co-
operate”20

Whilst clusters work in different ways to suit a particular industry sector and the mix of enterprises and 
institutions operating in it, they share many functional characteristics

. In other words, an industry cluster is a location where businesses within the same 
industry sector locate.  Clusters attract those who are skilled in that sector to live there, and 
companies that service that sector to locate close by. Successful industry clusters have grown up 
around universities which provide the essential knowledge base.

21

� Businesses and institutions that make up a cluster are often located relatively close to each 
other.

.

� Businesses and institutions form links that can be both vertical (e.g. through buying and selling) 
and horizontal (e.g. through the development of complementary products and services or the 
use of similar specialised inputs).

� Businesses and institutions develop common goals, leading to increased interaction, support 
and, eventually, interdependence.

 
Successful clusters often emerge naturally.  Location may be determined by a number of factors, 
including:

� Cost of location
� The business and regulatory environment
� Whether the location is close to demand
� Whether there is already an existing cluster
� The political and economic climate of that location
� Whether an area has special characteristics such as natural resources or specialist skills
 
Companies that are internationally mobile, and therefore can make an unconstrained choice about 
where to locate, will consider both the attributes of national economy as a whole as well as where to 
locate within that country. 

20 Porter 1998a, page 197.
21 Leeds Initiative, City Growth, Leeds, ttp://www.leedsinitiative.org
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Key Drivers for a Successful Industry Cluster

Although there are many factors that determine that success of a cluster, there are three key 
elements:22

� Presence of local competition that fosters innovation – competitive market structures that 
foster innovation keep a cluster at the forefront of its market, allowing it to maintain its 
competitive advantage.

� Presence of strong skills base – this is a key factor in attracting and retaining companies and
driving the success of companies within a cluster. The quality, quantity and diversity of skills are 
critical components to a successful cluster23.

� Presence of strong business networks and partnerships – the key to growth for many small 
firms within a cluster is its ability to gain strength through cooperation and collaboration utilising 
formal and informal networks24. Networks encourage the flow of knowledge and stimulate
collective learning. 

The creative industries benefit particularly from the formation of clusters: they rely heavily on 
networking and highly skilled labour.25

� 78% of creative industry businesses are classed as innovation active, which is higher than any 
of the other identified industrial categories. Developing new ideas and products is accelerated 
within an environment that encourages innovation.  Clusters of related businesses facilitate 
innovation. 

� The creative industries workforce is highly skilled.  49% of employees have at least a degree-
level qualification, compared to an economy wide average of 31%. The requirement for highly 
qualified workers is eased by a cluster - similar interdependent businesses will often attract 
appropriately qualified workers. 

 
� 30% of businesses operating in the creative industries report that they are involved in a 

cooperation partnership or a network, compared with an economy wide average of 13%.
Because of the importance of tacit knowledge in creative industries, those working in creative 
industries benefit from close personal contact, proximity and strong formal and informal 
methods of sharing knowledge.

22 A Practitioners Guide to Cluster Development: A report to the Department of Trade & Industry,
(ECOTEC Research and Consulting Limited, 2003)
23 ibid
24 Networks, Enterprises and Local Development: Competing and Co-Operating in Local Production 
Systems (OECD, 1996)
25 An Assessment of Productivity Indicators for the Creative Industries (DCMS, 2007)
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Examples of Industry Clusters

There are a number of creative clusters of media activity26

� Digital and Media Businesses: There are more media companies in Brighton and Hove than 
any other town in the south east, employing in total around 3,000 people. They are 
overwhelmingly small web design companies, although other media sectors are represented. 
Brighton and Hove's positive image is critical to the 'people factors' which support the digital 
media sector. Brighton offers an attractive 'lifestyle' and has a young, well-educated 
workforce

in the south east region (excluding 
London).

27.

� Publishing: Oxford includes clusters of specialised academic, scientific, technical and medical 
publishers. Of the estimated 250 publishing companies in the south east, the majority (207) are 
in Oxfordshire, with 103 of these in Oxford. Many of the companies are relatively large; the 
largest include 50 publishers employing about 3,000 people. The proximity of skilled staff, 
freelancers, academic writers and reviewers and the reputation of Oxford University create 
tangible competitive advantages. 

� Computer Games Development: Guildford has a concentration of companies working in 
computer games development, including the European headquarters (at Lionhead Studios) of 
the US games company Electronic Arts, the UKs largest games publisher; Criterion and 
Small Rockets and a number of other development studios.  Lionhead Studios was set up in 
1987, as Bullfrog Productions, and in 1995 was bought by Electronic Arts.  Lionhead Studios 
allows games to be developed in a creative environment.  In 2006, Lionhead Studios was 
acquired by Microsoft Corporation.

 
� Film Production: The Pinewood Studios Group (including Pinewood Studios and Shepperton 

Studios) itself illustrates how clusters of film related businesses, skills and services can begin to 
benefit from working on one site.  It is the proximity of these attributes and the quality of its 
physical infrastructure and the output that emanates that makes Pinewood Studios so attractive 
to film producers and also to the 290 or so independent businesses that operate there.

 
Pinewood Studios is close to London and, crucially for international productions, well connected to 
Heathrow and does not suffer from the restrictions of capacity and infrastructure. Pinewood will use 
the sound economic and business principles of clustering to extend the developing hub of film and 
television activity at Pinewood Studios into a broader screen and creative industries cluster able to 
exploit the agglomeration economies that arise from sharing the leading-edge facilities, pre- and post-
production companies, and supporting infrastructure available onsite, whilst creating a living and 
working creative community.

Soho in Central London was a classic media cluster.  However, its ability remains so in the future is 
constrained by its dated media infrastructure, lack of appropriate modern accommodation and 
congestion.  

26 Creative and Cultural Industries – An Economic Impact Study (David Powell Associates Ltd for 
South East England Cultural Consortium and SEEDA, 2002)
27 The People Factor : Media clusters and supply chains in the South East (SEEDA)
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Appendix 4

The Pinewood Screen Crafts Academy

The Pinewood Screen Crafts Academy will offer one year foundation degrees in 20 craft assistant 
roles.  It will dovetail between existing undergraduate and graduate screen media education and the 
new 14 to 19 Creative and Media Diplomas which started in the autumn 2008 in Secondary Schools.  
It is envisaged that after two start-up years, the Pinewood Screen Crafts Academy could train some 
120 or more students a year.  The courses would run for a maximum academic year (say 40 weeks) 
and would offer students a training that is 80% practical (i.e. with one day per week of formal / desk 
study). The courses will be open to all: local, regional and national.

Figure A4.1: Typical Courses in the Pinewood Screen Crafts Academy
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The courses are anticipated to include:

� Carpentry - all aspects of timber work and joinery
� Painting – all 2-D surface treatment including scenic and Special Effects (SFX) painting 
� Plastering – all 3-D treatment of surfaces, modelling and sculpting
� Drafting – screen design communications including paper drawing, CAD, and models
� Drapes and Upholstery - including all aspects of cloth as used in interiors, dressing and 

furniture
� Props – including the selection, sourcing, buying and dressing of all furniture, fittings, vehicles, 

greenery etc 
� Model Making – the creation of replica, special or scaled SFX model
� Specialists – very specific crafts such as metal working, wig making, costume jewellery
� Make-up and Hairdressing – including prosthetics and wigs
� Costume and Wardrobe – designing, making or sourcing, and managing
� Electricians - in support of the supply and rigging of lighting
� Camera – the shooting of the picture on film or tape (‘Assistants’ and ‘Grips’)
� Sound – recording the sound for the soundtrack (‘Assistants’ and ‘Boom Ops’)
� Physical SFX – Wind, rain, snow and fire, explosions
� Stunts – Action Double Stunts, animal ‘Wranglers’ and Armourers
� Production Management 1 - Assistant Directors (AD’s)
� Production Management 2 - Location Management
� Production Management 3 - Script Supervisors
� Production Management 4 - Production Assistants, Unit Management
� Production Accounts – Budgeting, scheduling, book-keeping, managing

The courses would major in a preferred craft area (as a qualification for subsequent entry-level 
employment into the screen industries), or as accreditation towards further undergraduate study 
elsewhere.  Principally, the course will be a direct follow-on for 18 year olds from the new Secondary 
School Creative and Media Diploma.  The courses will be open to mature candidates or people 
moving from other industries in the creative sector.

Spin-off professional short courses will complete the programme by offering up-dating, up-skilling 
modules or career path changing modules for working professionals.  They may range from fork-lift 
driving certification, computer skills, or up-grading from ‘Carpenter’ to ’Construction Manager’, or from 
lighting ‘Spark’ to ‘Gaffer’.

One of the key corporate responsibility objectives that The Pinewood Studios Group has to ensure is
that all those who want to work in the film, television and wider creative industries have the opportunity 
to do so.  Recently The Pinewood Studios Group initiated schemes such as the Iver and Iver Heath 
Youth Project which provides for young people in the immediate vicinity of Pinewood Studios to have 
real work experience in anything from underwater filming to sound post production. 

For graduates and undergraduates Pinewood Studios Ltd has reviewed its work programmes to offer 
a more meaningful experience.  They are also in the early stages of putting together the Pinewood 
Group Apprenticeship Scheme and, as part of Pinewood, Pinewood Studios Ltd are in discussion with 
the National Film and Television School and Skillset to create a Pinewood Screen Crafts Academy.
This will be the first of its kind in Europe. 
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Appendix 5

The Demands of Film and Television Production Companies

This Appendix explains how films and television drama are made today.  It explains how film and 
television will be made in the future, what improvements to the screen industries infrastructure are 
required to enable these industries to continue to compete internationally and how Pinewood will 
achieve those improvements. 

How Films and Television Programmes are currently Made and How they will be Made 
in the Future 

When Pinewood Studios was built in 1936, the only way of seeing ‘motion pictures’ which were made 
there was on one of the UK’s 5,000 cinema screens.  Although BBC television was launched in 1932, 
it was still in its infancy as a commercial medium.  The theatrical, shared experience of going to the 
local Odeon, Granada or ABC cinema, watching the drama unfold on the screen in a crowded, smoke-
filled auditorium, was how ‘content’ was delivered.  By 1946, cinema admissions rose to 1.64bn: one 
visit per adult per week, the highest recorded anywhere in the world. 

Thirty years later in 1976, there were three television channels broadcasting programmes for some 
eight hours a day and 12 million people had a colour television licence.  Whilst it was still not possible 
to record programmes on an affordable domestic video cassette recorder for another four years, the 
impact on the theatrical sector of the film industry meant the widespread closure of high street 
cinemas. By 1984, when films became widely available on video cassette, cinema admissions had 
fallen to an all-time low of 54 million.

For over half a century, productions intended for a theatrical cinema release have shot on 35mm film 
and many directors and cinematographers uphold the value of its properties in conveying a moving 
narrative – tone, grain, texture, warmth and versatility in capturing movement, light and shade.  These 
properties are being acquired by digital photographic equipment as it develops and there is no doubt 
that the logical advantages of converting to the digital camera will prevail.  The evidence is in the 
global market for domestic and commercial stills photography which is now almost entirely digital.

There are now over a hundred television channels broadcasting 24 hours a day in digital format via 
terrestrial aerial, satellite dish or cable delivery.  Television programmes can be downloaded via the 
internet to a PC or mobile phone.  Films are available not just on DVD and Blue Ray discs, but via 
satellite, cable, terrestrial channels and the internet.  With high-speed connectivity, it takes 16 seconds 
to download a pre-recorded video.  In one week, there are thousands of hours of moving images 
available to any owner of a conventional television set with a digital receiver.

In relation to films, around 8% of UK cinemas are showing film in digital format.  This represents 
around 300 screens with the further growth in cinemas with digital technology being led by the larger 
multiplex cinemas. There is pressure to increase the transition from celluloid to digital technology from 
the film production industry who see this as important step to cut distribution costs and help combat 
piracy.  In October 2008, three of the largest American cinema chains signed a deal to convert all their 
cinemas to digital.
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This switchover will mean that in the future, whereas canisters of 35mm film were delivered to 
projection rooms, and what can be screened is limited by how many physical copies of a film are in the 
country, digital ‘prints’ are easier to transport and will eventually be sent over the internet. They can 
also be encrypted to thwart pirates. 

Under the Digital Screen Network plan, the UK Film Council will equip around 200 screens in around 
150 cinemas across the UK (approximately 1 in 4 of the total) with state of the art digital projection 
equipment. It is currently forecast that this switchover will be complete in about five years time.  In 
return, cinemas will be asked to commit to using the new technology to show a broader range of films 
on a regular basis, giving many more people the chance to see specialised (non-blockbuster / art 
films) films such as Whale Rider (2002), Good Bye Lenin! (2003), I’m Not There (2007) and Son of 
Rambow (2007).

This investment is a key part of the UK Film Council's strategy to boost audience choice by 
improving the distribution of specialised films which often have potentially wide appeal but receive a 
more limited cinema release. The UK is one of the most expensive countries in the world in which to 
release a film. While blockbusters such as Harry Potter are released simultaneously nationwide (and 
across multiple international territories at the same time) with over 2,000 prints, most of the specialised 
(non-blockbuster / art) films are issued with less than 20 prints due to the relatively high 35mm print 
costs. 

Traditional 35mm film prints can cost around £1,000 each and in contrast digital copies can be 
duplicated at a substantially lower cost allowing film companies to increase the number of film prints 
available to cinemas around the country. 

How Pinewood Studios is responding to the Switchover to Digital Technology 

An example of how Pinewood Studios is leading the innovation of HD camera technology is 
demonstrated by the ground-breaking camera manufacturer RED launching (1st November 2008) its 
first operation outside the US at Pinewood Studios to serve its European customer base.

RED is being hailed as a revolution in the democratisation of film making, by offering affordable, 
technologically-advanced digital capture, over four times the resolution of HD video and rivalling film 
performance at a fraction of the cost. RED Europe’s primary objective is to provide support, upgrades, 
repairs and service to their customers in Europe.

RED’s innovative technology has already provided Pinewood Studios tenants with Apple reseller 1080 
Pro providing systems to manage RED workflows using Final Cut Pro and Sequence Post establishing 
a facility entirely dedicated to post producing RED-acquired rushes called RED Flow.28

Infrastructure required to Make Film and Television Programmes in the Future

For film to be shown in a digital media, and for television to be shown in High Definition (HD), it must 
be shot in that format.  

28 www.red.com
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Despite the quality of set construction for film and television in the UK, it will become more difficult to 
rely on ‘artificial’ external sets which will be less convincing when transferred to the screen.  There will 
be greater pressure to use real locations for external filming, adding cost, time and inconvenience for 
film and television productions. Television and lower budget productions will find it particularly difficult 
to meet this additional cost.

Developing and Adapting to Changing Technology and Media Demands

The film industry plays an important role in introducing, testing and transferring new technologies to 
other parts of the creative industries.  Research29

� Thunderbirds (2004)* – the so-called Houdini 
particle tools developed by the Thunderbirds team 
developed to help the creation of rain and smoke 
effects have since been used in Fiat and Guinness
commercials.

recognises that the film post-production sector has 
developed a number of techniques in computer generated imagery (CGI) initially for use in films that 
have then found application in television, interactive and other media.  Examples include:

� The Matrix (1999) – the so-called ‘bullet time’ or 
‘time slice’ is the slow-motion effect first put to use in 
The Matrix.  The technology has since been used in 
a number of commercials.

� Harry Potter* – the investment generated by the 
Harry Potter films has enabled Framestore CFC to 
make significant investment in CGI technology.  This 
technology was then offered to the BBC at a far 
lower rate than would otherwise have been possible so they could make Walking with 
Dinosaurs (1999) more effectively.

� The MPC ‘Cantilever’ System – Harry Potter and the Chamber of Secrets (2002)* created the 
technology to create the ‘Whomping Willow’.  This required the branches and leaves of a tree to 
react in a life-like manner to external stimuli such as wind and turbulence.  This new technology 
has subsequently used for a national Tetra Pak commercial.

� ALICE – this technology was created as a response to the ‘off the shelf’ crowd simulation 
packages.  MPC R&D spent nearly 3 years researching and developing the programme which 
creates lifelike high-end crowd simulation.  It was initially developed to create over 150,000 
rampaging soldiers for Troy (2004) and was further developed for Kingdom of Heaven (2005).  
The technology was then transferred to commercials where it has been used to recreate crowds
for advertisements.

� Underwater Stage – The Underwater Stage at Pinewood Studios, which was built principally 
for film production, has been used a number of times in commercials and television productions
to provide the visual effect of ‘walking on air’.

* Based at Pinewood Studios or Shepperton Studios 

29 The Economic Impact of the Core UK Film Industry (Oxford Economics, 2007)
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Appendix 6

The Challenges of Filming on Location

Given a choice, film directors prefer to film in the controlled environment of a sound stage where they 
are insulated from interruptions of weather, light, extraneous noise and inquisitive members of the 
public. When filming on a sound stage, the production designer has the freedom to design the interior 
and impose his or her stamp on the decor and character.  Ken Adam’s unmistakeable architecture for 
the early Bond films would not have been possible on location, nor would Alex McDowell’s 
extraordinary designs for the ‘rooms’ in Charlie and the Chocolate Factory (2007), for example.  
There are however circumstances where location shooting is necessary.  They include some of the 
following examples:

� a city, location or landscape has to be established as the setting for the film or a particular 
scene;

� iconic architecture is required to provide visual cues for a scene or character;
� the film director is seeking the live, documentary ‘feel’ of shooting on location; and
� the film’s budget is not large enough for set building.

Location shooting is more common in lower budget films and television dramas for a combination of 
the reasons above.  Very often it contributes to the ‘house style’ of the drama.  Midsomer Murders for 
example, rarely use a stage for shooting.  All interiors and exteriors are shot on location.

Location shooting brings with it a number of challenges.  Some are listed below:

� Fees payable to the local film authority if using a public street, or the owner of the land and 
property if private

� Access and parking for location vehicles
� Physical security of cast and equipment
� Protection of the intellectual property
� Privacy and confidentiality
� Power, water and waste
� Freedom to remove street furniture, redecorate and dress the location
� Insurance of possessions of the owners
� Claims for damage and losses
� Acts of mischief for financial gain
� Local customs, relations, politics
� Local laws and regulations
� Language barriers
� Weather
� Extraneous noise
� Interruptions
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Figure A6.1: Filming on Location

There are very few places in the world that are recognised as having the skills, equipment and 
technologies required to produce major international films on a consistent basis.  These are Los 
Angeles and New York (US), and London (UK).  To bring in imported skills involves substantial cost.  
This includes the higher salaries of the imported elements, transportation costs, accommodation and 
per diems. These costs can quickly diminish the cost advantages of a low-cost destination. Moreover, 
there are potential difficulties of understanding and working practices associated with imported crew 
working alongside local crew.  Other countries seek to complete by offering incentives and/or low cost 
facilities and labour. Language difficulties can also add another level of hidden cost30

In addition, Pinewood and Pinewood Studios will offer advantages of having a consistent statutory 
approach to employment, Health & Safety and discrimination policy, compliant with UK law.  
Overseas, these can be confusing and dangerous.

.

The consequential cost savings that Pinewood will offer to film and television producers, limiting the 
need for overseas travel and filming in inconvenient locations, will be extremely important to the 
screen industries as is the objective of retaining within the UK high quality filming facilities on a 
competitive basis.

The UK remains a popular and established location for international film production and has first rate 
writers, directors, technicians and crew.  It produces first class acting talent and many Hollywood stars 

The UK is perceived by film producers to be a relatively expensive country to work in31

30 A Comparison of the Production Costs of Feature Films Shot in Ten Locations Around the World
(Olsberg | SPI for the UK Film Council, 2008)
31 A Comparison of the Production Costs of Feature Films Shot in Ten Locations Around the World
(Office of the UK Film Council, 2008)

.  Some 
countries such as Hungary, the Czech Republic and South Africa are less expensive, others more 
so - US, Canada, Australia and Germany.
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Whilst the cost of living in the UK is relatively high when compared to the US and Eastern Europe, the 
cost of hotels, construction and stage rental costs, crew rates are no more expensive in the UK than 
the US.  The UK is second only to the US in having available everything and everyone needed by film 
producers to make films of high production value and which limits the expenditure and risk that would 
otherwise be incurred in importing people and equipment.32

Set construction presents a major cost to film makers.  On a large budget film, the cost of set 
construction and location filming comprises about 30% of the overall budget cost of the film making.  
Lower budget film productions find it difficult to justify the cost of external set construction, limiting their 
capacity to create quality and interesting films.  

Similarly, significant set construction for a one-off television programme (albeit feature length) is 
typically a cost that cannot be justified by television productions.  

High definition (HD) and digital media benefits from location filming.  Film and television production 
companies like to include international locations in their productions. 

Filming on location overseas typically incurs the following costs which significantly adds to the cost of 
location filming:

� visas/permits
� travel 
� overnight accommodation
� crew – per diem
� security 
� hiring equipment (catering, lighting, etc)
� payments to local authorities / landowners / residents for use of streets
� additional travel / set up time

The ability of film and television production companies to film at Pinewood will significantly reduce 
these location filming costs. 

Callum McDougall, Executive Producer Quantum of Solace (2008) said that “When you are making a 
film, its always a financial decision.  But you also have to weigh up financial against 
timescales.  You have got to deliver on time and on schedule”.

Pinewood will also assist production companies to control costs that are incurred as a consequence of 
unforeseen circumstances; for example, delays caused by adverse weather conditions, or the ill health 
of principal actors or crew.  Delay can typically cost production companies around £300,000 per day 
for a major film production.  Pinewood will enable the production to continue by transferring across to 
Pinewood Studios where indoor filming is being progressed in parallel.

32 A Comparison of the Production Costs of Feature Films Shot in Ten Locations Around the World
(Office of the UK Film Council, 2008)
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Appendix 7

Proposed Creative Industries / Media Clusters in the UK

With strong political support for the creative industries, there are already a number of major 
development initiatives under way to support the sector across the UK, as well as a number of smaller 
regional or local projects. Current major developments involving new film and/or television studios are 
summarised below:

BBC White City – Media Hub

BBC White City is the existing collection of BBC buildings at Wood Lane. The buildings house most 
of the BBC's current affairs and factual and learning programmes, such as Panorama, Top Gear, and 
Watchdog.

In 2004, the £300m new BBC Media Village opened consisting of the Broadcast Centre, the Media 
Centre, and other office buildings. The new digital broadcast centre is a state-of-the-art facility that 
manages the digital broadcasting of the entire BBC’s television output.

The cluster of BBC studios and the new BBC Media Village aims to ‘create a synergetic integration 
between the office economy, creative industries and other sectors in the diverse urban economy of 
cotemporary London, together with housing and social facilities’.

Figure A7.1: BBC Media Village Masterplan and BBC Media City, White City, London
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MediaCity:UK, Salford 

MediaCity:UK is being developed by Peel Media on the waterfront at Salford Quays in Greater 
Manchester, driven by the BBC’s desire to significantly expand its operations outside London. The 
BBC is investing in new facilities on the site and moving several national departments (i.e. sport, 
children and factual programmes) from London. In total, around 1,500 jobs are to be relocated from 
London to MediaCity:UK, plus the relocation of 800 jobs from Manchester.  

The total development at Salford covers an 81 ha site, with 650,000 sq m of business, residential and 
retail/leisure floorspace, with uses mixed across the blocks. It will create employment opportunities for 
15,000 people and space for over 1,000 businesses. In addition, regional and city programmes will 
provide academic training, on-the-job learning and entrepreneurial support.

Figure A7.2: MediaCity:UK, Salford

The scheme will house the UK’s largest television production studio block, though the BBC will be the 
largest users. Whilst the BBC sit at the heart of the development and the focus for the commercial 
space is upon creative and media businesses, the scheme is as much as mixed-use development and 
a driver for the regeneration of Salford, which is expected to deliver nearly £1.6bn to the regional 
economy and create over £228m per annum in net additional value added.

In addition to the office space, MediaCity:UK will be a community in its own right comprising 
apartments, shops, cafes, bars, restaurants, hotel, leisure, health and childcare services. 

Whilst there are a number of parallels that are supportive of the Pinewood concept, and the scheme 
will clearly be of major significance to the North West, the overall scale of new screen industries 
infrastructure is smaller than the current offer of Pinewood Studios, let alone the expanded Pinewood
facilities. MediaCity:UK will provide an important regional base for the creative industries in the UK, 
but will not offer the scale or range of facilities or the breadth of skills available at Pinewood Studios 
that attract international productions. Pinewood, by supporting the UK creative industries as a whole, 
will act as an important complement and support to MediaCity:UK.
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Centre of Creative Excellence, Easington, Durham 

The Centre of Creative Excellence proposed at Easington is essentially a regeneration scheme of a 
former colliery site. 

Outline planning permission (ref. PLAN/2007/0836) was granted to Coolmore Estates Ltd in 
September 2008 for a Centre of Creative Excellence to form a cluster of creative industry, 
educational and other land uses, providing substantial investment towards creating high-quality, 
technology-driven economic and employment activity. The application relates to 72ha of land, south of 
the A182 Dawdon Link Road, Seaham.  The site is 2km south west of Seaham and 3km north of 
Easington. 

Figure A7.3: Centre of Creative Excellence, Easington, Durham

The scheme comprises 138,900 sq m of floorspace including a 14,000 sq m film studios, and 29,700 
sq m for facilities ancillary to the film studios. The studios are proposed to have 9 stages plus 
associated workshops and post-production space, with an additional 5,600 sq m external film set to 
utilise ‘blue screen’ technology.

In addition to the film studio component, a total of 22,800 sq m has been identified for education 
facilities, 37,200 sq m for student accommodation, 32,500 sq m for an hotel and leisure elements
(150 bed four star hotel and 48 bed business hotel and leisure) and 2,800 sq m as a public building.

The scheme includes media facilities for Sunderland University and a range of related and 
complementary courses to be provided by East Durham & Houghall Community College,
anticipated to provide facilities for 1,500 – 2,000 students. 

The Economic Impact Assessment that accompanied the application identified the potential to create 
2,406 on-site jobs, a contribution of £52.7m in GVA to the economy of the Easington District with an 
additional £6.7m at the regional level. Of the jobs created, it is anticipated that ultimately training will 
allow for around 2,000 jobs to be available to locally based workers.
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It is intended that Coolmore Estates Ltd will operate as the parent concern that will privately finance, 
own and hold all integrated investment, construction and operating entities. The Business Plan
submitted with the planning application outlines three subsidiaries, a Property Company (holding 
freeholds and being responsible for financing, development and construction), Film Equity Fund 
(providing tax and equity-based financing to feature films), and Management Firm (coordinating 
marketing, daily operation and rental tenancies) responsible for various elements. Preliminary 
investment is to total approximately £192m.

International Broadcast Centre and National Press Centre, Olympic Park, East London

As part of the 2012 Olympic Park, an International Broadcast Centre and National Press Centre is 
proposed at Hackney Wick.  Initially this will offer facilities for 24 hour media coverage throughout the 
Olympics although once the Olympics are over, the facility will form part of the 2012 Legacy.

Figure A7.4: Proposed International Broadcast Centre / Press Centre, Olympics Park, London

In order to form part of the 2012 Legacy, the International Broadcast Centre and National Press 
Centre has been designed to be flexible, accommodating office and studio space that is capable of 
sub-division for different tenants after the Olympics and state-of-the art utilities, power and digital 
connectivity.  It is hoped to attract high-tech creative and media industries to offer local employment 
and business opportunities, taking advantage of the site’s connectivity.
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Appendix 8

International Competition for Pinewood Studios

Pinewood Studios competes for business mainly against other international film studios.  This 
Appendix identifies those studios and examines briefly the threat that they bring to the future 
prosperity not only of Pinewood Studios but, more widely, to the screen industries in the UK.

Film Studios

The major international film studios are listed in Appendix 10. Pinewood Studios is ranked as a 
principal location for film production.

The US remains the dominant location for film production.  Hollywood and Los Angeles have been
synonymous internationally with film making for many decades. Collectively, the various film studios in 
Hollywood and Los Angeles have 117,800 sq m of stage space in 86 stages.

The enduring dominance of the studios in Hollywood and Los Angeles of both national and global 
cinema markets has been characterised by leading economists such as Professor Paul Krugman as 
the iron law of Hollywood dominance33

Despite its dominance, there are still some film directors who prefer filming in the UK.  Ridley Scott 
(Film Director) says that 

, where geographical concentration has resulted in 
agglomeration economies not available to the more fragmented European film industry. This 
geographical clustering of activity attracts skilled labour, supporting companies and 
infrastructure reduces costs and increases production efficiency for film makers.

“I’ve filmed everywhere in the world, I’ve spent the last 22 years in and 
around Hollywood and the Hollywood system. All things considered, everything from artisans 
through to technicians are as good as anything you can get in Hollywood”

Hungary is a low cost location for film production.  Films shot there include Evita (1996), Spy Game
(2001), and more recently Hellboy 2 (2008).  For mid and high budget films, Hungary is the cheapest 
of ten principal film locations

.

34.    Hungary has been a popular location for film production since the 
early 20th Century, and particularly in the 1980’s and 1990’s. The Hungarian Act on Motion Picture 
(2004) provided a specific regulatory framework to boost the industry’s position as a vibrant branch of 
the country’s economy.  The aim was to make Hungary one of the most attractive movie locations in 
CEE35

The new privately owned Korda Film Studios in Etyek, Hungary has some 14,500 sq m of stage 
floorspace in 6 stages, plus support facilities a 50 seat screening room and 10 hectare backlot. These 
new studios significantly increase the capacity and competitiveness for film production in Hungary.

.

33 The decline and fall of the European film industry: sunk costs, market size, and market structure, 
1890–1927 Professor Paul Krugman (2004)
34 A Comparison of the Production Costs of Feature Films Shot in Ten Locations Around the World
(Olsberg | SPI for the UK Film Council, 2008)
35 Central and Eastern Europe
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The Korda Film Studios was funded jointly by public and private sectors with a 50% government grant 
as part of European Union accession arrangements.

Figure A8.1: Korda Film Studios, Etyek, Hungary (Studios and Backlot)

Other film studios in Hungary include the Stern Studio in Pomaz and Mafilm Studio in Budapest.  
There are also state owned studios in Budapest, Hunnia and Objektiv.  A new studio in Pecs is also 
planned which will co-indice with the City’s European City of Culture status in 2010.

Measured by the number of films made there, India has long been the world’s biggest film-production 
country.  Bollywood produces 800 - 1,000 movies per year, twice the US average. However, 
Hollywood’s films are more expensive to make and hold far greater box office potential.  

India also has the world’s most avid filmgoers. Of every $20(US) spent at the box office in India, $19
is from indigenous films.  Non-domestic films are also becoming popular. Spiderman 3 (2007) earned 
$17m in India, making it the most successful Hollywood film in Indian history.

Due to the scale and potential of the film industry in India, and the bureaucratic constraints on the 
Chinese market (there are annual quotas on the number of films that can be shown in China), 
Hollywood has chosen to invest heavily in film production in India.  

� In September 2008, Twentieth Century Fox announced that it was establishing a studio in 
Mumbai as a venture with STAR, an Indian satellite network.
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� Sony Pictures Entertainment has invested in India and is producing its own Bollywood 
musicals.  Sony anticipates earning some 90% of its Indian revenues from Bollywood films.

� Walt Disney has partnered with an Indian Studio, Yash Raj Films, to make animated movies.  
The first film Roadside Romeo is due to released in the summer of 2009.

� Warner Brothers is developing two Bollywood projects with plans to make six movies annually, 
all with Indian talent.

� Paramount Pictures are also reported to be interested in investing in India.

PricewaterhouseCoopers36

Australia has also become a popular destination for film-making. The Fox Sydney Studios offer film-
makers 8 studios and around 14,400 sq m of stage space. The films Priscilla Queen of the Desert
(1994), Muriel’s Wedding (1994), Babe (1995), Babe: Pig in the City (1998), Star Wars Episode II: 
Attack of the Clones (2002), Star Wars Episode III: Revenge of the Sith (2005), Matrix (1999), Matrix 
Reloaded (2003), Matrix Revolutions (2003), Mission Impossible II (2000), and Australia (2008) were 
all made there.

have predicted that India’s industry will expand to $4.4bn (US) (c£2.9bn)
by 2011, up from $2.2bn (c.£1.5m) in 2007.  At the present time, Bollywood is achieving 14% annual 
growth, whereas Hollywood is achieving 3%. This shows the relative scale of growth of the Indian film 
industry.

The UK plays a key role in the international film industry.  Pinewood Studios and Shepperton Studios 
provide 34 sound stages and 35,900 sq m of stage floorspace for filming.  

Fiscal Incentives

The current UK film tax relief regime implemented since 2007 has a significant bearing on the decision 
of film producers to work in the UK.

Before the regulatory changes introduced in 2006, funding for film productions was supported through 
tax incentives available to high net worth individuals: by investing in film production, they received a 
deferral on their tax liabilities. The value of finance was based on a percentage of 100% of the 
negative cost of a British qualifying film, regardless of the percentage of those costs incurred in the UK 
or on UK personnel, goods or services.  Under the current regime, the benefit is calculated as a 
percentage of eligible core expenditure ‘used or consumed’ in the UK.  An unsurprising consequence 
is that the number of films that are able to qualify as British but which are not made wholly in the UK 
has fallen significantly. 

The current tax relief regime has had a positive effect on film production in the UK making it 
particularly favourable for domestic productions using UK locations and for inward investment films 
using UK facilities.  

36 Global Entertainment and Media Outlook: 2008-2012 (PriceWaterhouseCoopers, 2008)
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A facility that provides overseas location film sites in the UK will contribute to the retention of film 
production in the UK and counter the attractions to producers of creative and fiscal incentives offered 
by other jurisdictions.  It should facilitate more co-productions qualifying as British under the UK's co-
production treaties.  

International film making co-production constitutes a core part of the DCMS's strategy to building a 
sustainable UK film industry.  A co-production film is only able to claim that proportion of costs 
attributable to UK personnel, goods and services pooled between the UK and other co-producing 
partner countries that are used or consumed in the UK.  Film producers are reportedly discouraged 
from making films outside the UK using UK people (in contrast, other countries allow nationals to leave 
the country but still qualify for local rebate); there are no clear benefits to an overseas producer to 
make co-production films in the UK unless they require a UK location (the UK is reputed to be a 
jurisdiction in which it is impossible to co-produce with).  Again Pinewood will provide a solution to 
those wishing to make co-production films in the UK but without the constraints of one parochial film 
location.

The loss of co-productions made in the UK has benefited other countries, notably Germany, Ireland, 
France, Czech Republic, Canada and Australia.  In the US and Canada, individual states/provinces 
offer different financial incentives to encourage film production.

The fiscal incentives in overseas countries are summarised below.

Table A8.1: Summary of Fiscal Incentives
Country / 

State
Form Value of 

Qualifying
Spend

Good Spend Min / Max Spend / 
Incentive Cap

Connecticut, 
US

Transferable 
tax credit

30% On the ground spend 
including imported

$50,000 minimum spend

New York 
City / State

Tax rebate 30% 
(up to 35% 
if in NYC)

For spend on feature 
films and television. 
Can include costs of 
labour, use of facilities, 
props, makeup, 
wardrobe, set 
construction, 
background talent, etc. 

At least 75% of the costs 
must be at a qualified 
facility (on a set, on a 
stage, or at a qualified 
production facility in NY 
State), or the production 
must spend at least $3 
million on work incurred at 
the qualified facility. 

Louisiana Labour credit 25% Louisiana labour $300,000 minimum spend
New Mexico Tax rebate 25% All direct production 

expenditures, including 
New Mexico labour. 
Applies to feature 
films, television, 
regional and national 
commercials, 
documentaries, video 
games and post-
production. 

none
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Country / 
State

Form Value of 
Qualifying 

Spend

Good Spend Min / Max Spend / 
Incentive Cap

Canada 
Federal

Labour credit 16% Canadian labour none

British 
Columbia 
(basic 
production 
services)

Labour credit 25% BC labour none

British 
Columbia 
(digital)

Labour credit 15% BC labour none

Australia Tax rebate 15% Provided and used 
including imported

AUS$15m minimum
spend and 70% of shoot 
in country if spend <$50m

South Africa Tax rebate 15% Local vendors and 
imported elements 
provided 50% of 
principal photography 
takes place in SA

R12m minimum spend.  
R10m incentive cap

Germany Tax rebate 20% Services provided in 
country including 
imported

25% budget (20% if 
budget > EUR20m; no 
minimum if Germany 
spend >EUR15m.
Maximum budget of 80%. 

Hungary Tax rebate 20% Incurred and paid in 
country

none

Ireland Tax shelter 20% Purchased in country 
including EU labour

Maximum spend 80% 
budget

UK Tax rebate 20% film 
budget > 

£20m, 25% 
film budget 

<£20m

Used or consumed 
including imported

Minimum 25% of budget. 
Maximum 80% of budget.

Source: A Comparison of the Production Costs of Feature Films Shot in Ten Locations around the 
World (Olsberg|SPI for the UK Film Council, 2008), websites, and The Lawyer (23 March 2009) page 
20.

Proposed International Film Studios

Whilst Hollywood is expected to remain dominant in film production, other countries are investing 
heavily.  
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Dubai Media City

Dubai has seen major public sector investment in recent years with further investment planned.  
Dubai Media City is a global media hub serving the Middle East, Africa and South Africa. It is built out 
of a vision by His Highness Sheikh Mohammed Bin Rashid Al Maktoum (UAE Vice President, Prime 
Minister and Ruler of Dubai) to transform Dubai into a knowledge-based society and economy.

Dubai Media City is marketed as a ‘world-class environment for every kind of media business, which 
broadly includes media and marketing services, printing and publishing, music, film, new media, 
leisure and entertainment, broadcasting and information agencies’. Dubai Media City markets its 
advanced infrastructure, support services, freedom of capital movement, tax-free income and easy 
access to markets rich with untapped opportunities, to attract media businesses. As part of Dubai 
Media City, Dubai Studio City is proposed. 

The vision for Dubai Studio City is to create an environment and infrastructure to foster the growth of 
the television, film and media industries in the region.  Dubai Studio City is designed to accelerate 
the growth of the broadcast, film, television and music production industries.  Dubai Studio City is 
also designed to have residential areas, hotels, an entertainment centre, film schools and training 
institutes.  The aspiration is to ‘create a unique combination of world-class infrastructure, qualified 
professional and unique working environment to make Dubai Studio City the ideal location for creative 
people to unleash their imagination’.

Figure A8.2: Dubai Studio City Masterplan

The Dubai Studio City Masterplan comprises a mixed-use development of 1,600,000 sq m on a site 
of around 207 hectares.  Part of the masterplan includes a film studios complex, a film studios backlot 
and a film, television and radio academy.  Dubai Studio City includes other complimentary land uses 
such as residential, commercial and hotel.
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The Studios Complex is proposed have 14 sound stages, ranging from 1,500 sq m to 5,000 sq m.  
The first phase of the film studio complex, currently under construction, will include 3 sound stages 
(one of 1,500 sq m and two of 2,500 sq m).

The Residential District at Dubai Studio City is designed to cater (in part) for the housing needs of 
the crew, technicians and people planning to live and work in Dubai Studio City.  Unlike Pinewood,
the residential accommodation in Dubai Studio City forms a separate land use zone within the overall 
masterplan.

Again, like Pinewood, Dubai Studio City also proposes a training academy and is currently 
encouraging universities from around the world to set up partnership institutes on site.  Dubai Media 
City’s objective is to offer courses on film, music, television and radio broadcasting. Unlike Pinewood,
Dubai Media City does not have the advantage of existing links with established educational intuitions 
such as the National Film and Television School (NFTS) but is actively seeking a US training 
partner.  

Other facilities within a ‘village core’ include a five star hotel, four star hotel, indoor amphitheatre 
(10,000 seats), two outdoor amphitheatres, cinema, retail and banqueting hall.

Unlike Pinewood, Dubai Media City will require a masterplan for the creation of a new media hub 
which does not have the advantage of being linked to an existing studios infrastructure of international 
repute or in an area with an existing technical skill base.

The Dubai International Film Festival (DIFF) was launched in 2004. DIFF is held under the 
Honorary Chairmanship of His Highness Sheikh Ahmed bin Saeed Al Maktoum.  It is a not-for-profit 
cultural event, presented and organised by the Dubai Technology and Media Free Zone Authority.
The Festival showcases a selection of features, shorts and documentaries from around the World.
DIFF aims to establish itself as an international festival, while continuing to act as a platform for 
showcasing excellence in Arab Cinema and simultaneously contributing to the development and 
growth of the regional industry and talent.

DIFF has seen significant growth over the first four years.  It reflects the high level of investment made 
by Dubai into Dubai Media City. Table A8.2 below shows the growth in DIFF since its establishment 
in 2004.

Table A8.2: Growth in Dubai International Film Festival
2004 2007 % Growth

Films 76 141 86%
Total Number of Registrations 948 2,597 174%
Countries Represented 27 52 93%
Admissions 18,000 45,221 151%
Industry Registrants 0 1,499 n/a
Press Registrants 0 1,098 n/a
Source: www.dubaifilmfest.com/en/about-diff/diff-facts-figures.html
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twofour54, Abu Dhabi

Abu Dhabi also has plans to expand their role in film and television production.

twofour54 is a Abu Dhabi’s initiative to establish a regional centre of excellence for Arabic content 
creation. It is a planned environment that supports media content creators in the Middle East and 
North Africa to provide infrastructure for creative companies and individuals in the film, broadcast, 
digital, gaming, publishing and music industries. 

twofour54 tadreeb is a planned training academy (2,080 sq m) in partnership between global media 
players (including the BBC, Thomson Reuters Foundation and the Thomson Foundation) to offer 
vocational courses.

Cape Town Film Studios, South Africa

Cape Town Film Studios are South Africa’s first purpose built film studios complex.  Phase 1, which 
includes 7,000 sq m in 4 sound stages, plus 1,500 sq m of production offices and 2,800 sq m of 
workshop space is under construction and is expected to be open in early 2010.

Figure A8.3: Proposed Cape Town Film Studios, South Africa

The expressed aim of the studios is to offer an all-encompassing, one-stop production centre and cites 
Pinewood Studios as model of a self-sufficient, fully-integrated ‘film-city’37.

37 www.filmmaker.co.za
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Ciudad de la Luz (City of Light), Alicante, Spain 

The landscapes of Spain have been chosen by film producers for their outdoor scenes for many years.  
Historically, examples have included For Whom The Bell Tolls (1943), Lawrence of Arabia (1962), and 
Doctor Zhivago (1965) plus many of the spaghetti westerns produced by the American film industry in 
the 1970s. More recently film directors such as Steven Spielberg, Ridley Scott, Woody Allen and Paul 
Greengrass have also chosen Spain as the backdrop for their films. Examples include many of the 
James Bond films.

Ciudad de la Luz (City of Light) in Alicante is a modern film studio which opened in 2005. During its 
first three years it has hosted 26 productions including His Majesty Minor (2007), Manolete (2007), 
Asterix at the Olympic Games (2008), and My Life in Ruins (2009).

The studios currently consists of six sound stages, a mill and workshop buildings, production support 
buildings, two large backlots and a fully operational external water tank with blue/green screen 
backing. They accommodate small format productions to large budget international films.

Cuidad de la Luz propose a Phase II to the studios which will include additional film and television 
sound stages, a “Super Stage” and additional production support facilities including a number of multi 
functional workshops. An administration building is also proposed which will cater for productions and 
long term tenants.

Figure A8.4 Ciudad de la Luz Studios (City of Light), Alicante, Spain 
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Filmport Studios, Toronto, Canada

Filmport Studios is the largest film studio in Canada. It is on a 12 acre site and provides over 12,400 
sq m of stages floorspace.  

Filmport Studios attracts major Hollywood films and has been home to such productions as 
Cinderella Man (2005), 16 Blocks (2006), The Sentinel (2006) and The Incredible Hulk (2008). The 
Studios are also used for the production of TV commercials, and television series.

Filmport Studios has acquired a 30 acre site adjacent to the Studio for expansion.  The plans for The 
Toronto Film/Media Complex include around 116,100 sq m of buildings including 13 sound stages, 
one of which will be a 4,200 sq m ‘mega stage’ for blockbuster productions. The Studios see this 
proposal as “a huge boost for the industry which has been in serious decline over the last few 
years”38

Figure A8.5 Proposed Expansion of Filmport Studios, Canada

.

Location Filming

Significant revenue can be achieved from marketing countries and locations for films.  Revenue is 
generated from the use of the location and local labour for the film production, and also from 
‘marketing’ the country/city as a visitor destination. Some recent examples of films made in multiple 
locations are detailed in Table A8.3 below:

Table A8.3: Recent Films Shot in Multiple Locations (excluding UK locations)

Film (year) Film Locations 
(Excluding UK Locations and Establishing Shots)

Bourne Identity (2002)*
Paris, France
Barcelona, Spain
Prague, Czech Republic

Imeria, Italy
Rome, Italy 
Mykonos, Greece

38 Jeffrey Steiner, President and CEO of TEDCO



Pinewood
A Living Community for the Creative Industry

Page 82

Bourne Supremacy (2004)*
Berlin, Germany
Goa, India
New York City

Moscow, Russia
Naples, Italy

Bourne Ultimatum (2007)*

Berlin, Germany (for Moscow)
Berlin, Germany
Madrid, Spain

Tangiers, Morocco
New York City
Paris, France
Turin, Italy

Oceans Twelve (2004)

Illinois, US
Los Angeles, US
Chicago, US
Monaco, US

Sicily, Italy 
Paris, France 
Amsterdam, Holland

The Da Vinci Code (2006)* Paris, France Malta
Blood Diamond (2006) Cape Town, South Africa Goba, Mozambique
Mission Impossible (1996)* Virginia, US Prague, Czech Republic
Mission Impossible II
(2000)

Los Angeles, US
Monument Valley, US

Sydney, Australia 

Mission Impossible III 
(2006)

Berlin, Germany
Virginia, US
Los Angeles, US

Rome, Italy
Shanghai, China
Xitang, China

James Bond: Quantum of 
Solace (2008)*

Antofagasta, Chile
Atacama Desert, Chile
Baja California, Mexico
Colon, Panama
Panama City, Panama
Vorarlberg, Austria
Feldkirch, Austria

Tuscany, Italy
Craco, Matera, Italy
Lake Garda, Italy
Lombardia, Italy 
Verona, Italy
Madrid, Spain

James Bond: Casino 
Royale (2006)*

Lake Como, Italy
Lombardia, Italy
Venice, Italy

Bahamas
Prague, Czech Republic

James Bond: Tomorrow 
Never Dies (1997)*

Bangkok, Thailand Hamburg, Germany

James Bond: The World is 
not Enough (1999)*

Istanbul, Turkey
Bosphorus, Turkey 
Chamonix, France
French Alps, France
Haute-Savoie, France Azerbaijan

Cuenca, Spain
Pais Vasco, Spain 
Navarra, Spain
Bilbao, Spain
Bahamas

Armageddon (1998)

Los Angeles, US
Texas, US
South Dakota, US
Florida, US
Agra, India 

Mexico 
Istanbul, Turkey
Paris, France 
Cotes d’Amour, France
Manche, France 

Entrapment (1999)* Kuala Lumpur, Malaysia
Malacca, Malaysia

New York, US

Mamma Mia! (2008)*
Skopelos, Greece
Pelion, Greece

Skiathos, Greece 
Laguna Beach, California, US

*also filmed at Pinewood Studios
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Prague has been promoted heavily as a filming location for international productions.  Mission 
Impossible (1996), Bourne Identity (2002) and Casino Royale (2006) all used Prague as a location for 
filming.

The landscapes of New Zealand made it the ideal location for filming the Lord of the Rings Trilogy
(2001, 2002 and 2003).  New Zealand has taken advantage of the popularity and success of the films, 
using it in its tourism campaigns to encourage visitors to ‘Middle Earth’. King Kong (2005) and the 
soon to be released Dam Busters also used New Zealand for location filming.

A number of new economies are seeing strong growth in their screen industries. Bollywood and the 
wider Indian film industry have long been major film producers and are developing to attract overseas 
business.  India is also promoting itself for western film productions.  Armageddon (1998) and Bourne 
Supremacy (2004) were partially filmed in India.

In addition, cities like Paris, Rome, Berlin, New York and Los Angeles continue to be popular 
locations and for film-making.  
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Appendix 9

Benefits to the Creative Industries Arising from Pinewood
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Appendix 9

Benefits to the Creative Industries Arising from Pinewood

Creative Industries 
Sector Benefit arising from Pinewood

Advertising

Media and creative agencies involved in the production of screen-
based marketing and advertisements (including television, film, 
internet, computer games and mobile media) will use the 
streetscapes, the creative industries floorspace and benefit from the 
Pinewood Screen Crafts Academy.

Architecture 
Architectural skills, e.g. draughtsmen, are used within the filming 
process, e.g. by art directors, in the design of streetscapes for location 
filming.

Arts  and Antiques Screen-based visual arts – use of artistic skills in set design, and 
CGI work.

Crafts Model-making - greater opportunities for prop making associated with 
film, television and other creative industries.

Design Design skills are used in the film process, e.g. during the dressing of 
the streetscapes.

Designer Fashion Fashion video – using the atmospheric streets for shooting fashion 
videos.

Film Film production - (with pre and post-production activities at the main 
Pinewood Studios site) – including animation, corporate video etc.

Interactive Leisure 
Software/Computer 
Games & Electronic 
Publishing

Web design – as broadband diffusion increases, web content 
becomes ever richer and more sophisticated, with consumers 
demanding websites that offer a visual experience as good as that 
offered by film and television.
Games Development - as games platforms and therefore games 
development become ever more complex, they are moving towards 
the same production model as film and television, with use of sets 
together with motion capture supporting the increasingly realistic 
backdrops and animations required of next-generation games.

Music
Music Video – using the atmospheric streets for making music videos
Performing Arts Venue – using the open air theatre for 
performances.

Publishing Digital Content Publishing – alongside web design, increasing 
bandwidth enables ever richer digital content.

Radio and Television

TV production – using the atmospheric streets for shooting television 
programmes which is currently prohibited by the cost and time 
necessary to enable overseas filming, complimenting re and post 
production activities at Pinewood Studios.

Visual and Performing 
Arts

Visual artists will be able to make radical improvements to their art 
form at reasonable cost using the facilities of Pinewood.
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Appendix 10

Film and Television Studios in Britain and International Film Studios
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Appendix 10

Film and Television Studios in Britain and International Film Studios

Table A10.1: Existing Film Studios in Britain 
Number of 

Sound Stages
(for film)

Floorspace of Sound 
Stages 
(sq m)

Pinewood Studios, Buckinghamshire 18 22,100
Shepperton Studios, Surrey 16 13,800
Leavesden Studios, Hertfordshire 6 11,600
Three Mills Studios, London 12 11,200
Island Studios, London 13 8,200
Elstree Studios, Hertfordshire 7 5,700
Black Island Studios, London 6 4,200
HDS Studios, London 7 2,900
Ealing Studios, London 5 1,600
Twickenham Film Studios, London 3 1,400
TOTAL 93 82,700

Source: www.pinewoodgroup.com, Film London
All figures rounded to 100 sq m

Table A10.2: Existing Television Studios in Britain 
Number of 
Television 

Studios

Floorspace of 
Television Studios 

(sq m)
3 Mills Studios, London 15 10,600
The Pie Factory at Media City, Salford Quays 5 5,600

6Black Island Studios, Central London 4,200
The London Studios, Southbank, London 
(part of ITV)

8 2,400

Elstree Studios, Hertfordshire 4 2,200
Ealing Studios, Ealing Green, London 5 2,100
Teddington Studios, Middlesex 8 2,000
Park Royal Studios, Barretts Green, London 6 1,600
Pinewood Studios, Buckinghamshire 2 1,700
The Manchester Studios / 3sixtymedia, 
Manchester (part of ITV)

3 1,300

HDS Studios, Hayes, Middlesex 2+ 1,300
BBC Television Centre, Wood Lane, London 11 1,300
Fountain Studios, Wembley, Middlesex 2 1,200
BBC Pacific Quay, Glasgow 3 1,200
Maidstone Studios, Vinters Park, Maidstone 1 1,100
Dukes Island Studios, West London 3 1,000
EPIC East of England Production Innovation 
Centre (formerly Anglia), Norwich

3 900
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The Leeds Studios, Leeds (part of ITV) 2 900
South Manchester Studios 2 300
Barcud Broadcast Facilities 2Gwynedd, Wales 700
Bladon Film Studios Limited, Oxford 3 700

Source: studios websites (various)
All figures rounded to 100 sq m

Table A10.3: International Film Studios
Studio Location No. of Stages Total Stage 

Floorspace sq m

EUROPE

UK
Pinewood and Shepperton 
Studios

Iver Heath, 
Buckinghamshire 

18 22,100

Shepperton Studios Shepperton, Surrey 16 13,800
Leavesden Studios Nr Watford,

Hertfordshire
6 11,600

Three Mills Studios East London 12 11,200
Island Studios London 13 8,200
Elstree Studios Borehamwood, 

Hertfordshire
7 5,700

Black Island Studios, London London 6 4,200
HDS Studios Hayes, Middlesex 7 2,900
Ealing Studios West London 5 1,600
Twickenham Film Studios Twickenham, 

London
3 1,400

TOTAL 93 82,700
SPAIN
Ciudad de la Luz (City of Light) Alicante 6 11,200
ITALY
Cinecitta Rome 22 17,800
CZECH REPUBLIC
Barrandov Prague 7 13,000
FRANCE
Daylight Studios Paris 7 1,100
GERMANY
Babelsberg Berlin 16 25,000
HUNGARY
Stern Film Studio Budapest 2 3,800
MaFilm Studios Budapest 2 1,900
Korda Studios Budapest 6 14,500
TOTAL 10 20,200
IRELAND
Ardmore Studios Dublin 5 3,700
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ROMANIA
MediaPro Studios Ilfov 15 21,600
Castel Bucharest 7 9,000
Kentauros Stefanestii de Jos 5 3,400
Swipe Studio Bucharest 4 1,300
TOTAL 31 35,300
RUSSIA
Gorky Film Studios Moscow  unknown unknown
UKRAINE 
Dovzhenko Film Studios Kiev unknown unknown
BULGARIA
Nu Boyana Studios Sofia 3 4,200

THE AMERICAS

US
Universal Studios Los Angeles, US 30 33,300
Manhattan Beach Studios 14 26,800
Fox Los Angeles 15 27,800
Raleigh Studios 14 11,000
LA Center Studios 6 10,000
Walt Disney 7 8,900
Silvercup Studios New York 19 17,700
Kaufman Astoria Studios 6 6,100
Steiner Studios 5 9,100
Raleigh Studios Louisiana 8 15,700
Albuquerque Studios New Mexico 8 15,600
TOTAL 132 182,000
CANADA
Filmport Studios Toronto 16 12,400
Vancouver Film Studios Vancouver 12 15,800
TOTAL 28 28,200
MEXICO
Fox Baja Mexico 4 70,000

ASIA 

INDIA
Mumbai Film City Mumbai unknown unknown
New Delhi Film Studios New Delhi unknown unknown
Madras Film Studios Madras unknown unknown
Bangalore Film Studios Bangalore unknown unknown
Calcutta Film Studios Calcutta unknown unknown
Halol (Gujarat) Film Studios Gujarat unknown unknown
Noida Film City Noida unknown unknown
Marwah Films & Video Studios New Delhi unknown unknown
Bombay Film City Bombay unknown unknown
Hyderabad Film City Hyderabad unknown unknown
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Chennai Film City Chennai unknown unknown
Ramjoli Film City Andhra Pradesh 16 16,300
TOTAL unknown Unknown
CHINA
Central Film Studios unknown unknown
Beijing Film Studios Haidian District unknown unknown
TOTAL unknown Unknown
JAPAN
Kurosawa Film Studios Yokohama unknown unknown
TOTAL unknown Unknown

AUSTRALASIA

AUSTRALIA
Fox Sydney Sydney 8 14,400
NEW ZEALAND
Henderson Valley Studios Auckland 5 5,300
Henderson Facility 1 2,000
Weta Workshop Miramar, 

Wellington
unknown 6,000

TOTAL 6+ 13,300
Source: Studio websites
All figures rounded to 100 sq m
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Appendix 11

Creative Industries Companies (and Support Services) based at Pinewood 
Studios, Shepperton Studios and Teddington Studios (2009)
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Appendix 11

Creative Industries Companies (and Support Services) based at Pinewood 
Studios, Shepperton Studios and Teddington Studios (2009)

Table A11.1: Creative Industries Companies based at Pinewood Studios

PINEWOOD STUDIOS

Name of Company Type of Business
APM Associates Agents
Bubblegum Model Agency Agents
Room54 Ltd Agents
Screenlite The Agency Agents
Tim Kent Associates Agents
Annix Studios Animation Production Companies
Bionic Digital Animation Production Companies
PressVault Animation Production Companies
Webra Multimedia Ltd Animation Production Companies
British Kinematograph Sound and Television Society Associations & Organisations
The British Society of Cinematographers Associations & Organisations
The Production Guild of Great Britain (PGGB) Associations & Organisations
South East Media Network (SEMN) Associations & Organisations
Impact Audience Research & Supply
Pinewood Audience Club (Part of Pinewood Group) Audience Research & Supply
Gill Griggs Sports Massage Therapists Beauty Salons / Massage Therapists
SWAT TV Broadcasts & Satellite Services
Alias Smith & Singh Ltd Broadcast Equipment, Hire & Sale
Filmscape Media Ltd Camera Equipment Hire
Movietech Camera Rentals Ltd Camera Equipment Hire
The Plant Room Ltd Camera Equipment Hire
RED Europe Ltd Camera Equipment Hire
Shoot HD Camera Equipment Hire
The Traditional Camera Company Ltd Camera Equipment Hire
Howard Ray ETS Ltd Car & Coach Hire
PPH Coaches Ltd Car & Coach Hire
Readybus Ltd Car & Coach Hire
Transcamera Ltd Car & Coach Hire
Ann Kosta / Sally King Ltd Casting Services
Jaffrey Management Ltd Casting Services
The Oi Oi Commercials Agency Casting Services
Couture Catering
Crew Catering Catering
First Unit Caterers Catering
Premier Caterers Ltd Catering
A&B Executive Cars Chauffeur Services
Paragon Logistics Ltd Chauffeur Services
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1080 Pro Ltd Computer Services
OptivITy Ltd Computer Services
SD-Tec Ltd Computer Services
First Imperial Services Construction Companies
James Mansfield Timber Ltd Construction Supplies
The John Maher Film Construction Company Ltd Construction, Scenery 
NLS Design, Fabrications & Metalwork Construction, Scenery 
Pinewood Construction Supplies Construction, Scenery
Pinewood Vac Form Shop Construction, Scenery
SAS Scenery Ltd Construction, Scenery
The Set Company Construction, Scenery
Precision Cargo Services Ltd Courier Services
5 Creative Creative Services
The Bionic Group Creative Services
Fourthkind Ltd Creative Services
Useful Companies Creative Services
Toad Hall Nursery (Pinewood) Crèche & Childcare
The Crewing Company Crewing Services
Pinewood Drapery Drapes
Film Unit Cars.com Ltd Drivers, Unit
Garment Care Productions Dry Cleaning & Laundry
R & R Logistics Event Management
Screen South Film Commission Film Commissions & Liaison Offices
Technicolor Ltd Film Processing
Actors Studio Film Schools & Training Courses
Film Design International Ltd Film Schools & Training Courses
The Pauline Quirke Academy Film Schools & Training Courses
Sequence Training Ltd Film Schools & Training Courses
Skillset Screen Academy Film Schools & Training Courses
Agfa Gevaert Ltd Film Stock & Videotape
Pinewood Media Transfer Centre Film Stock & Videotape
Ivan Sopher & Co Financial Services
Nyman Libson Paul Financial Services
Sargent-Disc Ltd Financial Services
Wise & Co Chartered Accountants Financial Services
Eurosafety (DDA Fire) Ltd Fire Safety Services
Renown Freight Ltd Freight
Alpha Grip Grip Equipment, Hire & Sale
1st Option Safety Services Health & Safety Services
Eurosafety (DDA Fire Ltd) Health & Safety Services
General Stores Health & Safety Supplies
Ist Option Safety Services Ltd Health & Safety Training
AON Insurance & Legal Services
Club 7 Membership Cinema Leisure & Entertainment
ELP (Pinewood) Lighting Equipment, Hire
PANALUX Lighting Equipment, Hire
Shootingonlocation.com Location Contacts & Information Services
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Energia UK Ltd Location Facilities
Herts Traffic Management Systems Ltd Location Facilities
Location Hire Location Facilities
Octaga Security Services Ltd Location Facilities Security
CCP Management Ltd Marketing Services
Chicane Marketing Services
I Wonder If Ltd Marketing Services
Quest Marketing Solutions Marketing Services
On-Set Medical Support Services Ltd Medical Support Services
Mattes & Miniatures Visual Effects Ltd Modelmakers & Creative Effects
Propshop (Modelmakers) Ltd Modelmakers & Creative Effects
Centroid 3D Motion Capture
Big Time Pictures Multimedia Production
Games Foundry Ltd Multimedia Production
Turtle Canyon Media Ltd Multimedia Production
Virtual Media Ltd Multimedia Production
One Media Publishing Group Plc Music Libraries
TheFitnessRoom Personal Trainers
Personal Presents ltd Personalised Gifts
Audiolink Ltd Phones, Mobile & Walkie Talkies
Reidel Communications Ltd Phones, Mobile & Walkie Talkies
Xerox at Pinewood Studios Photocopier Hire
Roy Morris Photography Photographers & Photographic Services
Pinewood Photographic Centre Photographers & Photographic Services
OmniVision Ltd Post Production
Orca Media Ltd Post Production
OutPost Facilities Ltd Post Production
Pinewood Media Transfer Centre Post Production
Pinewood Studios (Part of the Pinewood Studios 
Group)

Post Production

Postfade Sound Post Production
Sequence Post-Production Ltd Post Production
Sohonet Ltd Post Production
Steeple Post Production Services Ltd Post Production
Testronic Laboratories Post Production
John Cochrane Post Production, Audio
Pinewood Studios (Part of the Pinewood Studios 
Group)

Post Production, Audio

Reelsound London Ltd Post Production, Audio
Service Sound Ltd Post Production, Audio
Sonic Trax Ltd Post Production, Audio
Sound24 Ltd Post Production, Audio
Studio Old Theatre 3 Post Production, Audio
HireWorks Ltd Post Production, Editing Equipment Hire
NMG Product Placement Ltd Product Placement
Propaganda GEM (Global Entertainment Marketing) 
Ltd

Product Placement
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21st Century Productions (UK) Ltd Production Companies
247 Television Ltd Production Companies
The Action Factory Production Companies
Arcplc Production Companies
Bentley Productions Ltd Production Companies
Cardinal Broadcast Production Companies
Chawton Wood Films Ltd Production Companies
Cinema Seven Productions Production Companies
Double Jab Productions Ltd Production Companies
Fabulous Films Ltd Production Companies
Film24 Production Companies
Fulcrum TV Production Companies
Gallowgate Studios Ltd Production Companies
Grade Company Production Companies
Greenlight Productions Production Companies
Horsebridge Productions Ltd Production Companies
Ivory Tower Entertainment Production Companies
Magic Light Pictures Production Companies
Mersey Film Productions Ltd Production Companies
Mls Media Production Companies
Palm Tree Entertainment Production Companies
Paperknife Productions Ltd Production Companies
Parallel Pictures Production Companies
Peninsular Media Ltd Production Companies
Peter Rogers Productions Ltd Production Companies
Platinum Films Production Companies
Ragdoll productions Ltd Production Companies
Rogue Element Films Production Companies
Superteam Productions Production Companies
Tangerine Films Ltd Production Companies
Turtle Canyon Media Ltd Production Companies
Vision In Production Ltd Production Companies
Wilkinson Productions Ltd Production Companies
Elements of Design Ltd Production Design
Eye-catching design Production Design
Phoenix Sound Ltd Production Services, Audio
Youki Yamamoto Production Production Services, Audio
Action Cars Ltd Props, Action Vehicles
Eurosafety (DDA Fire) Ltd Props, Action Vehicles
The Picture Vehicle Company Props, Action Vehicles
Brekland Armoury Ltd Props, Firearms & Weaponry
Aerospace Design Facilities Ltd Props, General
The CNC Factory Ltd Props, General
RMA Ltd Props, General
Kays Publications
C & D Rigging Rigging & Scaffolding Equipment
Extreme Locations Rigging Ltd Rigging & Scaffolding Equipment
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C & P Graphics Signs & Graphics
The Hollywood Sign Company Signs & Graphics
Avid Technology Software Services
Silvon Software Ltd Software Services
Worldweaver ltd Software Services
Ernest F Moy Ltd Sound Equipment, Hire & Sale
Darkside FX Special Effects, Atmospherics & 

Pyrotechnics
Effects Associates Special Effects, Atmospherics & 

Pyrotechnics
Bob Hollow Special Effects, Atmospherics & 

Pyrotechnics
Neil Corbould Special Effects Ltd Special Effects, Atmospherics & 

Pyrotechnics
SFX-ltd Special Effects, Atmospherics & 

Pyrotechnics
Image FX Ltd Special Effects, Make up & Prosthetics
Action Back Care Specialist Services
Alan Lowne Associates Specialist Services
Candela Media Ltd Specialist Services
Essential Television Statistics Ltd Specialist Services
Flag in the Sand Specialist Services
Podsynergy Ltd Specialist Services
CMR Cars Taxi Services
BCD Travel Travel Agents & Services
Mediacom 24-7 Ltd Travel Agents & Services
Sky Media Travel Travel Agents & Services
Diving Services UK Underwater & Marine, Services
Underwater Stage (part of Pinewood Studios) Underwater & Marine, Services 

Table A11.2: Creative Industries Companies based at Shepperton Studios

SHEPPERTON STUDIOS

Name of Company Type of Business
Callbox Communications Ltd Agents
Carlin Crew Agents
Noel Gay Talent & Entertainment Agents
Roger Carey Associates Agents 
Sara Putt Associates Agents
TAPS Ltd Associations & Organisations
Axis Films Camera Equipment Hire
Camera Corps Ltd Camera Equipment Hire
Camera Revolution Ltd Camera Equipment Hire
Dynamic Mounts International Ltd Camera Equipment Hire
Millennium Crane Systems Camera Equipment Hire
Transmission (TX) Ltd Camera Equipment Hire
Applause Stage Catering Catering
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4s Systems Ltd Computer Services
James Mansfield Timber Ltd Construction Supplies
Powell Plasterwork and Construction Ltd Construction, Scenery 
Shepperton Construction Supplies Construction, Scenery
Tech – LCS Construction, Scenery
Woodbridge Design Construction, Scenery 
MJ Services Costume
Media World Logistics Courier Services
Colour Coordinate Creative Services
Cyan Design Creative Services
Experience Design & Management Ltd Creative Services
Leading Light Conceptual Design Creative Services
Spatial imaging Technology Ltd – SITECH Creative Services 
Toad Hall Nursery (Shepperton) Creche & Childcare
Shepperton Drape Shop Drapes
H2 Business Communication Event Management
Moneypenny Production Accounting LLD Financial Services
Postsums Financial Services
M Sim & Co Financial Services, Accountants
Heritage Media Services Freight
Brushstroke Make-up School, Agency & Supplies Shop Hair & Make-up
General Stores (Part of the Pinewood Studios Group) Health & Safety Services
Totally Entertainment Ltd Insurance & Legal Services
PANALUX Lighting Equipment, Hire
Help Unlimited Location Contacts & Information Services
FilmTransport.com Ltd Location Facilities
One1000 Ltd Marketing Services
Patrick Lennon Associates Ltd Marketing Services
Location Medical Services Ltd Medical Support Services
Shepperton Studios Medical Centre Medical Support Services
Cinesite Modelmakers & Creative Effects
Jeremy King Special Effects, Props and Models Modelmakers & Creative Effects
The Model Works Modelmakers & Creative Effects
The Hit Music Company Music Libraries
Inhouse Post Production Post Production
Shepperton Studios (Part of the Pinewood Studios 
Group)

Post Production

Studio T – Post Production Post Production
Shepperton Studios (Part of the Pinewood Studios
Group)

Post Production, Audio

Bill Shepherd Productions Ltd Production Companies
Century TV Production Companies
Classic Media Group Production Companies
Deepwater Films Ltd Production Companies
The Elstree (Production) Co Ltd Production Companies
Fire Mountain Productions Ltd Production Companies
Grant Naylor Productions Production Companies
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Highflyer Digital Ltd Production Companies
Highnote Ltd Production Companies
Hoffman Productions Ltd Production Companies
Scallywag Pictures Ltd Production Companies
Paul Tucker Production Companies
Event Merchandising Ltd Promotional Merchandise
Breakaway Effects Ltd Props, General
Home Economist Ltd Props, General
Kier Lusby Ltd Props, General
Gemini Riteway Scaffolding Ltd Rigging & Scaffolding Equipment
ICT Ltd Sound Equipment, Hire & Sale
Thames Audio Ltd Sound Equipment, Hire & Sale
Special Effects GB Ltd Special Effects, Atmospheric &

Pyrotechnics
Altered States FX Special Effects, Make-up & Prosthetics
Animated Extras Special Effects, Make-up & Prosthetics
Green Bull Contracting Specialist Services
Index Stock Shots Stock Shots Libraries & Research
Goldspot Cars Taxi Services
T-Macs Taxi Services
Scallywag Travel Ltd Travel Agents & Services
LIDARvfx Visual Effects
Matte Painting UK Ltd Visual Effects

Table A11.3: Creative Industries Companies based at Teddington Studios

TEDDINGTON STUDIOS

Name of Company Type of Business
Broadcast Project Research Ltd Broadcast Systems
Applause Stage Catering Catering
James Mansfield Timber Ltd Construction Supplies
Haymarket Exhibitions Ltd Event Management
Ideal Hospitality Ltd Event Management
Sporting Affair Ltd Event Management
TPH Global Ltd Financial Services
Darrall Macqueen Ltd Production Companies
Mast Media Ltd Production Companies
Transworld Pictures Ltd Production Companies
Eye-catching Design Production Design
Nostairway Media Production Services, Audio / Video




